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A new metric in Economic Growth 

or ages, economists of all hues have presented various models of economic growth and 
have got them duly coupled with the polity of the times. Destinies of people at large have 
been made or marred by these variants. The classical question hovering over the control of 
resources and thereby capital has now been duly replaced by the due equitable distribution 
of their exploits amongst the populace.

The opening up of democratic discourse powered by technology has intensified this all the more, 
accentuating the demand side of the spectrum. Thankfully technology has come as a reliever on the delivery 
side of it as well.

The majestic progress which has been made on the frontiers of Financial Inclusion in the truest sense of the 
term under the aegis of PMJDY is one such glaring example. Adopting a unique systems approach invoking 
the banking machinery duly supplemented by the mammoth government establishment, a cent-percent 
coverage of bank accounts has been achieved which is now being expanded to the entire spectrum of 
financial services.

This single anchor point of empowerment is bound to create spectacular results as it opens up a stagnant 
human potential having substantial economic activity. The power to transact digitally in real time has 
opened up a vast vista of economic growth.

This issue of BFSI post presents a spree of exclusive interactions both from tech leaders whose innovative 
products and solutions are powering this historic shift along with those in the banking and financial sector 
who are adopting the same to drive their mandate to unprecedented levels.

The recently held Financial Inclusion & Payment Systems, 2015 and Karnataka Cooperative Summit, 2016 
under the aegis of BFSI Post have made it amply clear that the next dominant narrative for commentary 
and study would be technology if nothing else. The action would, however, has to be at the bottom of the 
pyramid whereby the Cooperative Credit Societies would be playing the lead role. Stepping two steps in one 
go, their due transition to accountable governance would happen in sync with that of tech enabled one.

The intriguing part is the pace at which this transformation is happening, which eludes all academic models 
and theories altogether. On the firm foundations of a baseline technological layer, which is empowering 
and upgrading itself on a continual basis an unimaginable set of docking applications are adding to the 
ecosystem. The enabling governance of the day is thankfully allowing the regulatory framework to  
acquiesce in tandem.

BFSI Post is observing this transformational epoch with elaborate commentaries, analysis and engagements. 
Our striving has been to be a trusted platform to help catalyse this mammoth change.

Look forward to your sustained patronage and support. Inviting you all to the 2nd Edition of BFSI 
Leadership Summit to be held in Mumbai to take this conversation further.

RAVI GUPTA
Ravi.Gupta@elets.in
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I
n the era of digital ecosystem, almost everything 
related to day-to-day life has become digital which has 
empowered citizens in a massive way. When we talk 
about having a digital lifestyle or ecosystem, it implies 
making everything online—be it payment of utility bills, 

buying rail, bus, air tickets or sending money to your loved 
ones from a foreign land in a fraction of seconds. All this 
has become possible because of cutting edge technology.

Technology has enabled people to do almost everything 
online without any need of visiting any government institu-
tion to pay bills or avail any service. Not only the private 
entities, but the Government too is pushing out policies to 
introduce ways to promote payments through cards and 
digital means.

Emerging Scenarios 
It will be a thing of past to insert credit, debit or cash cards 
to buy something via PoS as payments through Near Field 
Communication (NFC) is a development that has come 
into practice. In a tangible near future scenario customers 
would be able to make payments by flashing their card at 
the terminal.

This story revolves around the quest as to how tech-
nology and latest innovations are revolutionising banking 
sector which in turn is changing millions of lives globally. 

As the Indian financial ecosystem 
embraces technology for newer 
advancements and innovations, digital 
payment systems have started evolving 
as a robust alternative. The pace of 
evolution of digital payments and its 
impact on people is mind-boggling. The 
advent of digital payments is fuelling 
India’s e-commerce market which is 
poised to touch a landmark of $38 
billion in this fiscal. With the launch of 
eNAM, you just don’t know the extent 
to which the transformation in the way 
we transact would go in fuelling India’s 
growth. Vishwas Dass and Poulami 
Chakraborty of Elets News Network 
(ENN) present a unique insight into the 
entire milieu of digital payments in this 
special spread

FUELLING 
INDIA’S 
GROWTH
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Experts are of the opinion that co-operative banks should 
be enabled and empowered to exploit technology serving 
their massive clientele in the rural and remote parts to 
render valued financial services to them. This would per-
haps be the appropriation of the essential spirit of PMJDY 
and a number of other key objectives on the forefront of 
financial integrity to fuel India’s growth. 

Policy Push
The efficacy of emerging situation can be gauged by the 
fact that the government is now planning to bring digital 
payments at par with offline payments and also incentivise 
to fulfill its ambitious dream of cash-less economy. Experts 
believe the said efforts would bring down cost of handling 
cash, increase tax compliance and develop a productive 
habit in consumers of hassle-free making digital payments.

The Union Cabinet meeting held in February this 

year, chaired by the Prime Minister Narendra Modi also 
acknowledged that the promotion of digital payments will 
be instrumental in reducing tax avoidance, migration of 
government payments and collections to cashless mode 
and discourage transactions in cash. The essential fea-
tures of the proposals for promotion of digital payments 
include steps for withdrawal of surcharge, service charge, 
convenience fee on card (digital payments) currently 
imposed by various Government departments and organ-
isations. Industry has welcomed this move of the Govern-
ment. CEO of digital payment firm Paytm Vijay Shekhar 
Sharma said, “Till now consumers were being penalised 
for paying through their cards or wallets but now usage of 
digital payment is being motivated”.

The thrust towards cashless economy has surely 
enabled more effective, low cost corporate financial 
services, facilitated rapid and seamless payments and 
increased access to financial services among the hitherto 
excluded. Many services are being delivered in almost 
real time like loan approvals and credit assessment. 
Government’s flagship schemes the Jan Dhan Yojana 
and Aadhaar have played a key role and given access 
to millions of people to a debit card and brought them on 
a digital payment grid. Personalised product design and 
delivery is also coming to the fore. Banks are increasing 
their reach in rural and remote parts of the country and are 
offering financial products and services which were earlier 
unheard of. All this is opening up the latent potential of the 
economy in underserved sections and geographies.  

Digital Payments boosting e-Commerce
There are five trends which are changing the way India pays. 
These include— shift to mobile, banking apps, payment wal-
lets, PoS integration with wallets and contactless payments.

A latest study by the industry body— The Associated 
Chambers of Commerce and Industry of India (ASSOCHAM) 
shows e-commerce market in India is poised to touch a land-
mark of $38 billion in India, a staggering 67 per cent surge 
in over the $23 billion revenues in 2015. The report stated 
that India is witnessing a year on year growth of around 40 
per cent in digital or online transactions. Observers are of 
the opinion that this is happening majorly because of steep 
surge in usage of smartphones as well as availability of reli-
able and all pervasive digital payment platforms. 

Smart Phones - The Carriers of Digital Payments 
A report by Counterpoint Research states that India 
has emerged as world’s second largest smartphone 
market with 2 20 million smartphone users, strongly 
prompting key businesses to have a mobile first/mobile-
ready platform to cash in on the massive opportunity. 
Whereas, wallets and banking apps are making people 
to avoid using credit/debit cards and use the former as 

KEY OBJECTIVES: CASHLESS 
ECONOMY
l Bringing down cost of handling cash
l Increasing Tax Compliance
l Inculcating productive habit of digital payments
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it facilitates swift checkout experience. Smartphones 
are ensuring an all pervasive device to undergo digital 
transactions anytime, anywhere.

The recently released Unified Payment Interface (UPI) 
has furthered this digitalisation of payments by building 
upon the existing payments ecosystem. Notably, with 
an aim to revolutionise mobile banking in the country, 
the National Payments Corporation of India (NPCI)– an 
umbrella organisation for all retail payments system in 
India, on April 11 rolled out UPI. It’s biggest benefit is 
that it will be a single app for accessing different bank 
accounts. Anyone who possess an account should be 
able to send and receive money from their mobile phone 
with just a virtual address, which will not have any bank 
account details.

Cooperative Banks - To Lead the Frontier
The vast array of cooperative banks spread across the 
nook and cranny of the country hold the key for a cashless 
economy. The pace and penetration of technological adop-
tion would ensure the future of not just financial inclusion 

but also the cherished vision of a cashless economy. 
Associate Vice President, National Payment Corpora-

tion of India (NPCI), V Ratnakar told BFSI Post that if the 
co-operative banks don’t step into the technology platform 
today, other top banks would snatch away humongous 
opportunities from the co-operative banks. “Entire coop-
erative banking sector is facing this challenge. NPCI has 
enabled over 540 out of around 2,000 cooperative banks 
till date. Please wake up to this call of joining a payment 
system and making your bank more tech savvy. Don’t work 
in silos, work together. NPCI would cover entire 2,000 
cooperative banks at the earliest,” Ratnakar remarked.

Financial Ecosystem 2.0 
Years back when the phrase ‘financial ecosystem’ was 
coined, most of us felt an aura of the not so jazzy, serious-
ness of what the experts called as the backbone of our 
economy. Undoubtedly, it is still the same. 

Banking today has evolved with modern day standardi-
sation wherein digitisation is playing a much important 
role and is creating loads of innovation despite being an 
extremely regulated sector. The concept of brick-and-
mortar banks and paying frequent physical visits is fast 
getting obsolete, when cloud and internet captures the 
entire operation and functioning of the banking domain. 
Due to the robust technological advancements the core 
function of the bank “transacting” from source to delivery 
point has been taken care of by digital payments. 

This has in turn laid the foundations of a newer set of 
entities in the name of Payment Banks which are becom-
ing the hallmarks of the new age financial ecosystem.

Beyond the Brick-and-Mortar Banking
There is no doubt about the transformation being bought 
by digital payments in the manner the banks operate. 
Banking today has reached a new level with latest imple-
mentation of technologies in its realm. Elements such as 
mobile banking, SMS banking have been introduced in our 
financial ecosystem in the recent past and surprisingly, the 
same have been well adapted with by the citizens. In the 
present day scenario, people who take to banking have 
significantly taken up to mobile banking or internet banking 
and money transaction through modes like IMPS, RTGS 
NEFT. Unlike visiting to brick-and-mortar bank branches 
for transacting through their banking accounts.

The adoption of technology in banking sector has not 
only streamlined all important functions and services in a 
single thread, but it has also created access to huge set of 
information and data in the cloud data facilitating anytime, 
anywhere banking. 

As a matter of fact, the acceptability of newer innova-
tions in the banking sector has outgrown its set stan-
dards by figure and value. However, it is important that 
these banks stay competitive in an environmbent where 

WHAT LURES SHOPPERS TO 
BUY THROUGH INTERNET
l Heavy discounts
l Saves time and efforts
l Wide range of products
l Detailed information of products
l Comparison between various models/ brands
l An insight into some of the problems stated by 

customers
l Convenience of shopping at home



Cover Story
DIGITAL PAYMENT, E-COMMERCE 

/11APRIL 2016 | bfsi.eletsonline.com | BFSI 

a clutch of payments banks have made a foray—who 
cannot lend but can borrow up to a limit—will depend on 
how quickly they tweak their business models; while pay-
ment banks are unlikely to be big disruptors in the near 
term, they may make life just a little difficult for incumbent 
conventional ones.

The Magical Wand of Wallets 
As a matter of fact, with the penetration of all digital chan-
nels in the Indian banking sector, the landscape to its 
relevance has undergone a massive change, altering the 
methods how transaction takes place. If several market 
reports are to be believed, the Indian payment market is 
presently estimated at $15.5 trillion, where mobile banking 
holds a significant share. In fact, market estimates suggest 
that the share of mobile banking may rise to 10 per cent 
from 0.1 per cent in the next seven years with the value 
increasing 200 times to $3.5 trillion.

While much is being done these days to digitise India, 
however one of the most important aspects here is to 
digitise the point of sales. The recent trend in the economy 
has been a bit bullish on the use case for wallets, as 
this mode is an easy option for financial transaction for 
migrants who do not have a bank account or identification 

documents to establish their credibility. Growing at a very 
fast pace, currently there are about 140-150 million users 
in India, who are facilitating payments system through 
mobile wallet; as compared to the 20 million credit cards 
in the entire country. Most importantly, this tool is used 
online for money transfer or recharges, ticket booking and 
for paying off important utility bills. There is no ubiquity 
yet, and only when there is real acceptance in brick-and-
mortar stores will they replace the use of cash. Payment 
wallet brands are making it simple for retailers, restaurants 
and other offline businesses to accept payments, easily 
through apps too.

Businesses can expect their sales to shoot up with 
traffic driven from the wallets. There’s less friction with 
mobile wallet payments, where no money exchanges 
hands implying better security for brick-and-mortar stores, 
as they don’t have to hold cash on-site and it also gives 
consumers a better experience at checkout.

Conclusion
If technology led financial inclusion is likely to be the 
answer for cost effective, rapid deployment and quality ser-
vices for the bottom of the pyramid, mobile enabled tech-
nology is expected to act as a disruptive catalyst for this 
growth which the economy needs and wants to witness.

The new bank licenses on universal banks and pay-
ments banks will lead to emergence of new business 
models driving innovation on channels to reach the last 
mile. Role of mobile based technology solutions being a 
game-changer cannot be overemphasized.

The direction and vision for a cashless economy duly 
empowered on the firm foundations of technological layer 
further emboldened by the spree of innovations would 
certainly go a long long way in fuelling India’s Growth.

The power to transact would prove to be a turning point 
in this growth story.    

HIGHLIGHTS
l An ASSOCHAM report shows e-commerce 

market in India is poised to touch a landmark 
of $38 billion in India, a staggering 67 per cent 
surge in over the $23 billion revenues in 2015. It 
stated that India is witnessing a huge growth of 
around 40 per cent in digital or online transac-
tions majorly because of steep surge in usage of 
smartphones”

l Indian payment market is presently estimated 
at $15.5 trillion, where mobile banking holds a 
significant share. Market estimates suggest that 
the share of mobile banking may rise to 10 per 
cent from 0.1 per cent in the next seven years 
with the value increasing 200 times to $3.5 trillion

l Technology has enabled more effective, low 
cost corporate financial services, facilitated 
rapid and seamless payments and increased 
access to financial services among the 
hitherto excluded. Many services are being 
delivered in almost real time

l Banking today has reached a new level with 
latest implementation of technologies in its realm. 
Elements as mobile banking, SMS banking has 
been introduced in our financial ecosystem in the 
recent past and surprisingly, the same has been 
well adapted with by citizens
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Achievements
l	Became the 1st Regional Board Member (India Chapter) of the global ATM Industry 

Association (ATMIA) in 2015
l	Featured in the cover story ‘Enterprise Start-ups to Watch in 2015’ of leading B2B 

magazine for stellar working methodologies and unique innovative practices that can 
stand the test of time

l	Won ‘ATM Consultant of the Year 2015’ award by Consultants Review, India
l	Recognised as ‘India’s Most Trusted Brand Awards 2015’ was a prestigious award in 

the category of ‘India’s Best Electronic Payment Services’ by IBC InfoMedia Pvt. Ltd
l	Awarded as the ‘Best ATM Services Provider 2015’ at Financial Inclusion & Payment 

Systems (FIPS) Conference & Awards, India
l	Won ‘Best ATM Managed Services Provider’ in the Payment & Cards Awards 2016, India
l	In January 2016, EPS acquired 100 per cent stake in CISB ATM Services Pvt. Ltd. and 

in March 2016 was renamed as EPS ATM Services Private Ltd

Electronic Payment 
and Services 
Private Ltd (EPS)
Company Profile
EPS is a leading retail banking technology and Automated Teller Machine (ATM) services provider 
founded in 2011 by veterans with over 150 years of experience in the banking, technology and 
retail payments industry in India. The company is headquartered in Mumbai, and was launched 
to address the demand for efficient, secure and technology driven products and services for the 
banking industry and country’s rapidly growing ATM network. EPS is highly adept at end-to-end 
Automated Teller Machine (ATM) Operations and Outsourcing Services, and offers a holistic range 
of ATM Managed Services enabling banks to concentrate on core banking functions.

Our vision is to be the leading provider of technology solutions in the Retail Banking and Pay-
ments System. With a mission to be a leading provider of banking terminals (ATM) by providing, 
cost effective banking and transaction related services and solutions; and to establish a depend-
able electronic payment network. EPS has built a firm reputation on delivering results, reliability 
and dependability, having successfully deployed over 5,000 ATMs for 26 public, regional rural and 
co-operative banks across 28 states in India. 

Products and Services
ATM Operations and Outsourcing Services and ATM Managed Services

Target Verticals
Banks 

Digital Edge/Power of Brand
With a strength of over 180 employees, the team of specialists and professionals driving EPS 
have pioneered various initiatives in the ATM & Payments industry in India by i.e. first ATM 
installed in India for HSBC in 1987, first shared ATM network ‘Swadhan’ by India Switch Company 
in 1997, first of its kind transaction based ATM business model for Brown Label ATMs in India etc. 
It is also the first company to deploy live ATM in Mumbai for the project of Ministry of Finance in 
July 2012. The company also holds the record of deploying 1000 ATM machines in sixty days in 
India in 2013.

ORGANISATION 
Electronic Payment and Services  
Private Ltd (EPS)
Email: info@electronicpay.in
Phone: +91-22-4022-2900
5th Floor, F Wing, Solaris - 1, Saki Vihar 
Road, Andheri (East), Mumbai 400 072
Inception: 2011
Number of employees: 180
Management Team: 10

HEAD OFFICE ADDRESS 
Same as mentioned above
Contact person for query
Richard Canday
Associate Vice President, Marketing & 
Public Relations
Email: richard@electronicpay.in
Mobile: +91-9167006688

Mani Mamallan
Founder

COMPANY
PROFILE
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Senrysa 
Technologies Pvt Ltd 
Company Profile
Senrysa Technologies is a multi-skilled software service provider with a highly competent work 
force. With years of honed expertise in cross-platform skills and quality-integrated methodolo-
gies, Senrysa adopts a competent delivery model in providing value based solutions to clients 
nationwide. Senrysa brings to clients the best of both worlds: the savings and superior quality 
of IT solution, and the immediacy and trust of a local company. Senrysa have attained an iconic 
stature today in Banking and Financial Inclusion. It has built a trusted, robust and secure branch-
less banking channel for clients to offer financial products and services to the unbanked rural 
customers across geographies. By introducing Micro-ATM, Senrysa offers a channel combined 
with a technology platform that enables serving customers any time at the doorstep. Thus, Sen-
rysa has added to its cap new feathers like eKYC gateway, IMPS Transaction platform and cloud 
enabled services over the time to enhance expanse and improve quality

Products and Services
l Senrysa’s Branchless Banking Platform for Financial Inclusion is highly acclaimed product 

among key banks 
l Aadhar Enabled Payment System (AEPS) was the first and most efficient product
l Microfinance, Cashless Payment System, Public Distribution Solution are some of the other 

products with an excellent domestic market

Target Vertical 
Banking & Financial Institutions, Governance, Health & Education, Agriculture

Digital Edge/Power of Brand 
Senrysa Technologies obtained a strong ground in technology industry for its unbeatable ICT 
solutions catering to the rural India. The AEPS system, Health, E-Governance made a mark in 
technology industry. AEPS system earned national level acclamation for its high efficiency and 
fail-free working even when accessed from the remotest parts of India 

Product Categories
l IT Solutions
l Branchless Banking Platform for Financial Inclusion
l Mobile Banking Solutions
l Payment Wallet
l Smart City Solutions

ORGANISATION 
Senrysa Technologies Pvt Ltd
Email: mail@senrysa.com
Mobile +91-9007059051
Dn-1, Eternity Building, Sector-V, Salt 
Lake, Kolkata, West Bengal 700091
Year of Inception: 2011
Number of Employees: 150
Management Team: Kumar P Saha, MD 
& CEO, A K Sasmal, Director & COO, 
Sandipan Basu, CTO

HEAD OFFICE ADDRESS 
Same as mentioned above  
Contact person for Query
Asoke Sasmal
Chief Operating Officer
Generic Email: sasmal.ak@senrysa.com
Mobile: +91-9831964691

KUMAR P SAHA
MD & CEO

Achievements
l Senrysa obtained a strong ground in technology industry for its unbeatable ICT solu-

tions catering to financial inclusion in rural India 
l Senrysa’s rural franchisee network gives it a clear edge in personal level services in 

rural areas on diversified products offered by the company
l Senrysa has brought the best product for financial service to the under banked popu-

lace across India eventually catering to the economic growth. 
l Senrysa won a prestigious assignment for providing Financial Inclusion solution to 

Microfinance giant Bandhan

COMPANY
PROFILE
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Achievements
l	First to port UNIX on Indian hardware 
l	First to build office automation, communication and networking suites on UNIX for 

Indian clients 
l	First to develop the TCP/IP stack and the WAP stack in India 
l	First to build scalable utilities and solutions for the Internet for Indian companies 
l	First in Asia to build WAP Gateway and Browsers

Integra Micro 
Systems (P) Ltd
Company Profile
Since its inception in 1982, Integra has been at the forefront of innovation and has several 
achievements like building office automation products on UNIX, products for billing, communica-
tions, and utility software for the wireless internet, and more recently, a technology and services 
ecosystem for financial inclusion. The products have been widely accepted in varied environments 
globally. Right from the beginning, Integra has continued to build, promote and sup port products 
that have captured a large market share in their respective segments. In its early years, Integra 
was synonymous with UNIX, as it was the first to port UNIX onto Indian hardware and went on 
to develop several leading networking, office automation and imaging products on UNIX, that 
were then ported onto many other platforms. Integra has several pioneering prod ucts in financial 
inclusion, e-Governance and transaction gateways, and technologies to biometric enable any 
enterprise application.

Products and Services 
l Software Products and IP based Services 
l Financial Inclusion in India and Africa 
l eGovernance, Government 
l Imaging Solutions 
l System Integration, Product Distribution, KPO 
l Biometrics, Smart Cards, Mobile Technologies 
l BFSI, eGovernance 
l Distribution of EDB, Linux, Oracle, Document Imaging  Equipment, Surveillance Products

Target Verticals
BFSI, Telecom, Government and Value Added Distribution

Digital Edge/Power of Brand 
Building Technologies for a Better Tomorrow
l Lockheed Martin India Innovation Program Gold Medal 
l Most Innovative Application in the Mobile Innovation Program, Asia Mobile Congress (GSMA), 

Macau 
l Jataayu software, a former subsidiary, was a leader in infrastructure software for handset 

makers and operators and won several international awards

Product Categories
l	Payment Systems l	eGovernance l	Biometrics

ORGANISATION 
Email: info@integramicro.com 
Integra Micro Systems (P) Ltd., 4, Bellary 
Road, 12th KM, Jakkur, Bangalore, 
Karnataka - 560064, India 
Year of Inception: 1982 
Number of Employees: Over 200 
Phone: + 91-80-28565801

HEAD OFFICE ADDRESS 
Same as mentioned above
Contact person for query
Meghana GK  
Senior Associate, Digital Marketing 
Email: meghanagk@integramicro.co.in 
Mobile: +91-9880277377

Mahesh Kumar Jain
CEO and Managing Director

COMPANY
PROFILE
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VSOFT Technologies
Company Profile
VSoft Technologies brings together a host of superior technology solutions, designed around 
open, service oriented architectures with flexible deployment models from fully owned and oper-
ated by customer under a licensing arrangement to completely outsourced and operated on 
VSoft’s platform under a hosted model. 
The organisation’s ISO 9001:2008 and CMMI (Level 3) certification bears testimony to VSoft 
team’s commitment to adhere to international quality standards. VSoft’s “partnership” approach 
in all its product deliveries ensures a greater confluence in style and thought process with its 
customers, enabling VSoft to build a long term relationship with them. With a number of new 
product launches and a growing customer base VSoft is poised to make the transition to the next 
league of service provides. 

Digital Edge/Power of Brand 
l Pioneer in outsourced cheque truncation services processing. We handles around eight lakh 

instruments with a peak capability of 11 lakh instruments per day 
l Vsoft Omni channel is a single platform for online and mobile banking across multiple 

devices, a single set of business rules, login credentials and authentication process across 
all channels that provide consumers a uniform experience

l IRIS Kisan Loan System is a comprehensive first of a kind agriculture loan system that 
encompasses all the guidelines of RBI’s Kisan Credit Card Scheme and enables operations 
through RuPay ATM and/or Micro ATM/PoS for farmers to withdraw and repay their loans

l IRIS CBS is a comprehensive core banking solution for co-operative banks built on advanced 
web technologies. 

l Vsoft’s innovative payment application, “jeb”, is an offering in integration with the Unified Pay-
ments Interface. It’s a is a whole new approach that lets one pay and receive money instantly 
using a mobile phone.

Product Categories ORGANISATION 
VSOFT Technologies
Email: sales_india@vsoftcorp.com
Contact No.: 040-44775777 
Block 1, 4th Floor, My Home HUB, Hitech 
City Road, Madhapur, Hyderabad
Year of Inception: 1996
Number of Employees: Over 1200
Management Team 
 Murthy Veeraghanta,  
Chairman and CEO
Satish Kumar, President, VSoft India
George Verghese, Senior Vice President 
of Sales

CONTACT PERSON FOR QUERY
Rajni sasidharan
Pre Sales Manager
Generic Email: 
Sales_india@vsoftcorp.com
Mobile No.: 7799800681

Murthy Veeraghanta
Chairman and CEO

Achievements
l NABARD lauds Odisha State Cooperative Bank for Successful Implementation of 

VSoft’s Core Banking Solutions. 
l Vsoft’s Jeb, an innovative payment application wins Hackathon, 2016 organised by 

NPCI to commemorate the launch of UPI
l VSoft’s IRIS Omni channel won “Best Innovative Product for Banks” Award at the Maha-

rashtra Cooperative Summit 2015
l Best Tier 3 Data Center at Gujrat Cooperative Summit in 2015
l One among Top 10 Promising BFSI Software Solution Provider by Silicon India in 2013
l Included in Inc 5000 in 2011, ranked on the list among the fastest growing private com-

panies in America for five consecutive years
l Deloitte Georgia ranked VSoft in Fast 50 – Fastest growing technology, media, telecom-

munications, and life sciences companies in 2007

COMPANY
PROFILE

l Core Banking
l CTS
l MMS & NACH
l Internet & Mobile Banking
l ATM Switching & Card Management

l eKYC
l UPI Mobile App – Jeb
l Kisan Loan System
l PACS Automation
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VSoft Technologies Pvt Ltd,
Block -1, 4th Floor, My Home HUB, Madhapur, Hyderabad-500 081
Board: +91 40 44775777 | Email: sales_india@vsoftcorp.com

Kisan Loan System

With two decades of experience in serving Cutting Edge and Cost Effective 
technology solutions to the banking industry, VSoft continues to provide 
products that can transform the operational capabilities and improve
customer satisfaction.

The efforts of our 1200+ associates and our strict adherence to quality 
standards help us to enrich efficiencies in 2600 + Financial Institutions 
across the world.

We provide flexible deployment options like-outsourced services, licensed 
and software as service to suit the needs of our customers. VSoft is name 
to reckon with when it comes to any bank’s IT solutions.

Remote Deposit Capture

Cheque Truncation

jeb UPI Mobile App

Core Banking

MMS - NACH

ATM Switch

Omni Banking

IT solutions for BFSI Sector
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Narmada Jhabua 
Gramin Bank

Company Profile
l Deposit `4783.93 Crore
l Advances `4207.92 Crore 
l Total business `8991.85 Crore
l Gross NPA of our Bank is 2.75 per cent and net NPA is 1.63 per cent
l CD Ratio 87.85 per cent

Products and Services
Narmada Jhabua Gramin Bank was established under the RRB Act and sponsored by Bank of 
India, provides all types of deposit and credit products. The bank works on the CBS platform and 
also provides RTGS, NEFT and internet banking facilities. Bank’s ATM Cards are interoperable 
on all banks ATMs

Target Verticals
l Providing IT enabled services at door step level in unbanked area through KIOSK, Micro 

ATM/POS   
l To create awareness among farmers and guide them in order to increase their farm income 

through innovative farm practices  

Digital Edge/Power of Brand
Our presence in remote place of area of operation of our bank and excellent customer service is 
the strength of our bank

Strategies and Initiatives
We are providing banking services to weaker section of the society to improve their economic 
strength. Our bank is proactively participating in government sponsored schemes like Mukhya 
Mantri Awas Yojna, Mukhya Mantri Yuva Swarojgar Yojna, PMEGB and NRLM among others. We 
have taken several initiatives in the last three years for effective implementation of poverty allevia-
tion programmes. We have been implementing various government sponsored schemes with a new 
zeal as a result of which we are able to maintain good quality of assets financed under the various 
schemes. We have over 40,000 SHG groups, of which around 13,000 groups are credit linked. The 
Narmada Jhabua Gramin Bank is a leader in implementing all social security schemes. The Bank 
has received five National/State Level awards during the last two years for the contribution we have 
made in the FI sector and implementation of various livelihood schemes.

ORGANISATION 
Narmada Jhabua Gramin Bank
Email: njgbho.indore@bankofindia.co.in
Mobile: +91-9425912670
Narmada Jhabua Gramin Bank, 2nd 
floor, Near 56 shops, New Palasia, 
Indore, Madhya Pradesh- 452001
Year of Inception: November 1, 2012
Number of Employee: 1,525
Management Team: 28

HEAD OFFICE ADDRESS 
Same as mentioned above  
Contact person for Query
Rakesh Khandelwal
Marketing Manager 
Generic Email:
njgbhoindore@yahoo.com
Mobile: +91-9425911909
Web: www.njgb.in

Mr Kollegal V 
Raghavendra
Chairman 

Achievements
Narmada Jhabua Gramin Bank has been conferred with Inclusive Finance India Award, 2014 
and Skoch Financial Inclusion and Deepening Award, 2015. The bank had also bagged an 
award by Elets Financial Inclusion and Payment Systems, 2015 on December 3, 2015 at 
Hotel Le Meridian in New Delhi. Shield and Prashasti Patra given by MP Government for our 
NRLM initiatives. Recently on 12th April, 2016, Bank has been awarded for highest Registra-
tion in APY among all RRB's.

COMPANY
PROFILE
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Barracuda Networks
Company Profile
Barracuda (NYSE: CUDA) simplifies IT with cloud-enabled solutions that empower customers to 
protect their networks, applications, and data, regardless of where they reside. These powerful, 
easy-to-use and affordable solutions are trusted by more than 1,50,000 organisations worldwide 
and are delivered in appliance, virtual appliance, cloud and hybrid deployments. Our business 
model focuses on delivering high-value, subscription-based IT solutions that provide end-to-end 
network and data security. 

Products and Services
NextGen Firewall (X-Series, F-Series, S-Series), SSL VPN, Email Security Gateway, Email Secu-
rity Service, Web Security Gateway, Web Security Service, Web Application Firewall, Backup, 
Message Archiver, PST Enterprise load Balancer, Link Balancer, SSL VPN, Essentials for Office 
365, CudaSign

Target Vertical 
All

Digital Edge/Power of Brand 
We offer industry-leading solutions designed to solve mainstream IT problems efficiently and 
cost effectively – while maintaining a level of customer support and satisfaction second to none. 
Our products include content security, networking and application delivery and data storage, 
protection and disaster recovery. While we maintain a strong heritage in email and web security 
appliances, our award-winning portfolio includes more than a dozen purpose-built solutions that 
support literally every aspect of the network – providing organisations of all sizes with true end-
to-end protection that can be deployed in hardware, virtual, cloud and mixed form factors. We 
nurture a culture that delivers value through simplicity to optimise our customers’ experiences. 
From the design of our solutions to our sales processes, customer support, manufacturing and 
delivery, we strive to make our solutions easy to purchase, install, maintain and update. Barra-
cuda has become a highly visible and recognisable brand as a trusted IT partner. We design our 
solutions to be easy to use and deploy. We employ a high-velocity sales model that incorporates 
a 30-day right to return, real-time order fulfillment and a simple, low-cost entry point to make our 
customers’ purchase decisions and deployments seamless, easy and efficient. 

Product Categories
l Network Security
l Content Security
l Web Security, Data Protection
l Archiving and Information Management Application Delivery - Link Load Balancing
l Cloud Security, Cloud Storage

ORGANISATION 
Barracuda Networks
Email: murs@barracuda.com
Mobile: +91-9845006883
201, Indraprastha Equinox 23, 100 Ft 
Intermediate Ring Road, Koramangala, 
Bangalore—560095, India
Year of Inception: 2003
Number of Employees: over 1,000

HEAD OFFICE ADDRESS 
3175 Winchester Blvd, Campbell, 
California 95008, United States of 
America  
Contact person for Query
Winnie Wong
Marketing Director, Asia Pacific
Generic Email: info@barracuda.com
Mobile: +91-85298360024

MURALI URS
Country Manager

Achievements
l Highest total shipment vendor in IDC Worldwide Quarterly Security Appliance Tracker 

and Quarterly Messaging Security Tracker, Q4 2014, Mar 2015
l Highest Total Shipments vendor in IDC Web Security Tracker, Q4 2014, Mar 2015
l Highest total shipment vendor in IDC Worldwide Quarterly PBBA Tracker CQ4,  

Mar 2015
l NSS Lab recommend Web application and NextGen Firewall solution

COMPANY
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CAMEO Corporate 
Services Ltd
Company Profile
Cameo Corporate Services Ltd is a premier provider of Business Outsourcing Services to 
companies in India, Uganda and USA. With experience in Document Management, Medical and 
Legal Transcription, Data Conversion, Registry and Share Transfer Services; Cameo facilitates 
companies to focus on their core competencies by taking responsibility for the clients’ non-core 
operations. In all facets of its business, Cameo has established its credentials on the basis of high 
quality of service in keeping with best practices in the industry. Awareness of the importance of 
quality pervades all levels of the organisation, and every employee recognizes the importance of 
delivering the desired level of service that Cameo’s clients have come to expect of it.

Products and Services
l Physical Records Management: We have warehouses across South India for critical 

and non-critical documents’ storage 
l PDC Management: We handle storage, retrieval and presentment of post dated cheques 

for BFSI institutions
l Loan Processing Services: Offering end-to-end pre and post disbursement loan 

processing services
l Payment and Settlement Solutions: Offering CTS-CMS and Remote Deposit Capture 

solutions to be deployed in Opex/Capex models
l Other Services: CAF Management, ePublishing, Digitisation and Medical Transcription

Target Verticals
Banking, Insurance and Financial Institutions, Government Agencies and PSUs, Telecom and 
Healthcare Sectors

Product Categories
l Records Storage  l Payment Processing and Check Truncation 
l Document Management and Digitisation l Registry & Share Transfer Services 
l Healthcare Back Office l ePublishing

Digital Edge/Power of Brand
Cameo’s brand strength is reliability, quality and innovation. We offer diverse solutions towards 
high volume document management and digitisation to streamline operational activities 
across industries and geographies. We are agile, diversified and offer our best to maximise 
our customer satisfaction.

Management Team
Cameo is ably guided and supervised by an independent and professional board of directors and 
managed by a team of experienced professionals

ORGANISATION 
Cameo Corporate Services
Email: raviram@cameoindia.com
Phone: 044-28460390
1, Club House Road, Subramanian 
Building, Chennai, Tamil Nadu, 600 002
Inception: 1998
Number of employees: Over 1600

HEAD OFFICE ADDRESS 
same as mentioned above
Contact Person for Query
S M Sathyaprasath
Designation: Vice President, ITeS
Email: sms@cameoindia.com
Mobile: +91-9840060216
Web: www.cameoindia.com

R Ravi
Managing Director

Achievements
l Ranked 47th among 500 fastest growing mid-size Indian companies by Inc. India and 

5th fastest growing IT and ITES Company, with a CAGR of 70 per cent over a three 
year period 

l Awarded ‘CRISIL – SME2’ credit rating by CRISIL Ltd, indicating ‘HIGH’ level of credit 
worthiness in relation to other SMEs

COMPANY
PROFILE
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CAMEO

Banking ServiceS

Cameo Corporate Services Ltd, #1 Subramanian Building, Club House Road, Chennai 600 002, India
Tel.: 044 64503417 | Email: sms@cameoindia.com | Website: www.cameoindia.com

•	 	Scanner	fulfillment	
services

•	 	Customized	CTS-CMS	
and	RDC	solutions

•	 	Opex	and	Capex		
based	models

•	 	Storage,	Retrieval	and	
Presentment

•	 	Swaps,	Redemption	
and	Foreclosure	Cases	
Handled

•	 	Extensive	warehouses	across	
South	India

•	 	Customized	solutions	for	critical	
and	non	critical	document	
storage

•	 	Digitization,	OCR	and		
Barcode	Solutions

•	 	Post-Disbursement	Services	
(End-To-End)

•	 	Pre-Disbursement	Services
•	 	Mobile	App	for	Optimal	

Processing
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Quick Heal 
Technologies Ltd

ORGANISATION 
Email: info@quickheal.com
Contact Number: +91-20-66813232
Marvel Edge, Office No. 7010 C & D, 
7th Floor, Viman Nagar, Pune 411014, 
Maharashtra, India
Inception: 1995
Number of employees: 1,300

CONTACT PERSON FOR QUERY
Jyotish Werulkar
Country Manager-Enterprise & BFSI
Email: jyotish.werulkar@seqrite.com 
Mobile: +91-9372047707

Kailash Katkar
MD & CEO

Achievements
12th Annual 2016 InfoSecurity Global Excellence Awards
l Gold Winner: Sanjay Katkar, MD and CTO, for Product Development/ Management 

Executive of the Year
l Silver Winner: Seqrite Endpoint Security v6.3
l 2015: Seqrite wins IMC Information Technology Award
l 2015: Mumbai Hot 50 Brands in the B2C category, awarded by OneIndia
l 2014 – 2015: DQ Channels India’s Most Popular Vendor
l 2012: Maharashtra Corporate Excellence Awards, by Maxell Foundation

Company Profile
Quick Heal Technologies Limited is an Indian company pioneering in antivirus research and development, 
headquartered in Pune, Maharashtra. Founded in 1995, it started as CAT Computer Services (P) Ltd 
specializing in computer repairs and services. The Co-founders Kailash Katkar and Sanjay Katkar are one 
of the early pioneers in the Indian Software Products Industry. Under their leadership, Quick Heal soon 
began offering anti-virus solutions to a market that was still new to the term ‘Computer Viruses’. 20 years 
later, Quick Heal Technologies Limited (renamed in 2007) has set the benchmark for computer secu-
rity industry standards and has established itself as one of the leaders in IT Security Solutions in India.  
The Quick Heal portfolio includes solutions under the widely recognised brand names QUICK HEAL and 
SEQRITE.  Seqrite is the Enterprise Security Brand of Quick Heal. The enterprise brand includes Endpoint 
Security, Gateway Security (UTM), Network Security, cloud-based Mobile Device Management systems. 

Product And Services
Quick Heal Technologies Ltd is a leading IT security solutions provider in India. Over a span of 20 
years the company has conducted focused research and development on computer and network 
security and has developed security software products and solutions for multiple platforms such 
as; Windows, Mac, Android, iOS and Linux and devices such as— desktops, laptops, mobiles 
and tablets. The products are indigenously developed in India. Since its incorporation, more than 
24.5 million licenses of Quick Heal’s products have been installed and Quick Heal has over 7.1 
million active licenses spread across more than 80 countries.

Target Vertical 
Quick Heal - Home Users, Small Offices and Home Offices (SOHOs), mobile users and enterprises 
Seqrite - Manufacturing Companies, Banking Financial Services and Insurance (BFSI) Compa-
nies, Healthcare, Hospitality, Educational Institutions, Government Customers, e-Commerce firms

Seqrite http://www.seqrite.com/
l End Point Security (Total/Business/SME)
l Mobile Device Management
l Seqrite Cloud

l TERMINATOR (UTM)
l Antivirus for Server
l Antivirus for Linux

Products
Quick Heal  
http://www.quickheal.co.in/home-users
l Quick Heal Total Security
l Quick Heal Internet Security
l Quick Heal Antivirus Pro
l Quick Heal Total Security for Mac
l Quick Heal Tablet Security
l Quick Heal Total Security for Android

l Quick Heal Mobile Security
l Fonetastic (Free/Pro)
l Quick Heal Antivirus for Server
l Quick Heal Optimizer
l Quick Heal PCTuner 3.0
l Quick Heal Gadget Securance
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In order to assess the purpose of issuing licences to small banks by the banking regulator 
RBI and find out how successful these banks would be in near future, Poulami Chakraborty 
of Elets News Network (ENN) gives an insight and throws light on the concept behind 
introducing new payment and small finance banks

NEW AGE BANKS  
TO PUSH PMJDY

M
 
uch earlier, in February 2013, the Reserve Bank 
of India (RBI) came out with a set of guidelines 
for licensing, new banks in private sector. The 

process of licensing culminated with the announcement by 
the RBI via a press release in April 2014 citing it would grant 
‘in-principle’ approval who would set up new banks in the 
private sector, within next eighteen months. In his budget 
speech in 2014, Finance Minister Arun Jaitley mentioned 
that RBI will be creating a framework of licensing small 
banks and other differentiated banks; which will be serving 
the niche interests, local area banks, payment banks etc.; 
which in return are contemplated to meet credit and remit-
tance needs of small businesses, unorganised sector, low 
income households, famers and migrant work force.

RBI approved ten entities ‘in-principle’ – out of the 72 
applicants to float as small finance banks in September, 
2015—which in a way changed the dynamics of the entire 
Indian banking landscape. In fact, the measure ensured 
that the Pradhan Mantri Jan Dhan Yojana (PMJDY) is taken 
a step further ahead through this, with the RBI banking 
on small banks to take up charges of basic banking ser-
vices- including, acceptance of deposits and lending to the 
underserved sections of the population. 

The inherent concept behind introducing new payment 
and small finance banks is to bring more competition in 
the banking sector, in furtherance of Financial Inclusion; 
besides they being complementing the existing system 
by transacting with the last mile. The chosen entities 
are mainly microfinance and small finance companies, 
including— Au financiers (Jaipur), Capital Local Area 

Bank (Jalandhar), Disha Microfin (Ahmedabad), Equitas 
Holdings (Chennai), ESAF Microfinance and Investments 
(Chennai), Janalakshmi Financial Services (Bengaluru), 
RGVN (Northeast) Microfinance (Guwahati), Suryoday 
Micro Finance (Navi Mumbai), Ujjivan Financial Services 
(Bengaluru) and Utkarsh Micro Finance (Varanasi).

Evidently, the question now arises in the mind is that 
what are small banks and why are they being introduced?  
Aren’t we having enough financial infrastructure for 
streamlining and channelising the existing overdrive of 
PMJDY accounts (the reason, we call it an overdrive is that 
the target set for PMJDY accounts was 7.5 crores which 
by the present day has crossed the benchmark of 20 crore 
accounts)? Well, small banks will primarily undertake the 
basic banking activities of acceptance of deposits and 
lending the underserved and untouched segments of the 
society – including small business units, small marginal 
farmers, micro and small industries and unorganised busi-
ness sectors and entities. Most obviously, this measure 
and the tool will definitely help the government monitor on 
the revenue that can be contributed to the economy from 
the unorganised sectors.

Here, again, an assumption— most entities which had 
received the ‘in-principle’ nod to float as a small bank are 
micro-finance institution; which implies that most custom-
ers will account for small and medium enterprises or 
businesses; thus, able to provide secured and legal loans 
to MSMEs and SME’s. With this, these institutions doing 
small and medium businesses will fall under the gamut of 
financial system, thus coming out of the ambit of glutton-
ous business money lenders.
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What excites the entire ambience, 
is that just when PMJDY was about 
to saturate with the overwhelming 
responses and an overdriven 
number of bank accounts, most 
aware citizen got curious about its 
future. The RBI’s nod to this small 
banks in-way cleared all doubts

The key differentiation
So, what strikes at the moment is how the small 
banks have been different from commercial banks, 
when both the entities are playing the same role. 
None but the catch lies in the set of regulations 
being formulated by RBI for small banks to oper-
ate. According to the RBI framework and policies 
they must promote themselves as ‘small finance 
bank’, should prevent themselves from setting up 
subsidiaries to undertake non-banking financial ser-
vice activities, 75 per cent of its Adjusted Net Bank 
Credit (ANBC) should be advanced to the priority 
sector as categorised by RBI, maximum loan size to 
a single person cannot exceed 10 per cent of total 
capital funds; cannot exceed 15 per cent in the case 
of a group, at least 50 per cent of its loans should 
constitute loans and advances of up to 25 lakh, they 
can undertake financial services like distribution 
of mutual fund units, insurance products, pension 
products, and so on but not without prior approval 
from the RBI, they will be subjected to all prudential 
norms and regulations of the RBI as applicable to 
existing commercial banks. This will include main-
taining cash reserve ratio (CRR) or the percentage 

of deposits that must be kept aside as a reserve and 
statutory liquid ratio (SLR) or the percentage of deposits 
that must be invested in government securities, minimum 
paid-up equity capital requirement of Rs 100 crore, the pro-
moter’s minimum initial contribution to the paid-up equity 
capital of such small finance bank shall at least be 40 per 
cent which can be gradually brought down to 26 per cent 
within 12 years from the date of commencement of opera-
tions, a small bank can transform into a full-fledged bank, 
but only after RBI’s approval and it must have 25 per cent 
of its branches set up in unbanked areas.

 Now, here there is a need to define their activities 
arena clearly based on the RBI guidelines. As evident from 
the definition, a small bank can undertake all operations 
performed by any commercial bank, albeit on a smaller 
scale. They can take small deposits and disburse loans; 

distribute mutual funds, insurance products and other 
simple third party financial products. Here, again we can 
foresee introduction of some more new brands for these 
products which will again generate a stiff new competition 
among the lot, leaving customers with ample of choices for 
their benefit. They can also lend 75 per cent of their total 
adjusted net bank credit to priority sector. The maximum 
loan size would be 10 per cent of capital funds to single 
borrower and 15 per cent to a group. Minimum 50 per cent 
of loans should be up to 25 lakhs. So with all defined out-
lines of a small bank, it becomes essential to know what 
makes them termed as ‘small banks’. The several aspects 
which a small bank cannot do unlike any corporate bank 
are precisely as they cannot lend money to big corporate 
and groups, cannot open branches with prior RBI approval 
for first five years, other financial activities of the promoter 
must not mingle with the bank, cannot set up subsidiaries 
to undertake non-banking financial services activities and 
can’t be a business correspondent of any bank.

What excites the entire ambience, is that just when 
PMJDY was about to saturate with the overwhelming 
responses and an overdriven number of bank accounts, 
most aware citizen got curious about its future. The RBI’s 
nod to the small banks cleared all doubts. With the entry 
of new age banks and payment banks, the Indian bank-
ing sector witnessed one of the biggest revolutions after 
nationalisation of financial institutions. The completion is 
just about to take off to the level next with affordable solu-
tions to the last mile.    

Shall not 
establish 

subsidiaries 

They must 
promote as ‘small 

finance bank’

75% of its 
Adjusted Net Bank 
Credit should be 
advanced to the 
priority sector 

Maximum loan 
size can’t exceed 

10% of total 
capital funds

Undertake financial 
services like mutual 

fund, insurance, 
pension but not 

without prior  
approval from RBI

RBI Policies for Small Banks
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Cooperative sector has played a phenomenal role in bolstering socio- economic development 
of Punjab. The sector has turned out to be a key instrument of the state to develop and 
sustain its rural economy. Priya Yadav of Elets News Network (ENN) writes about 
cooperative banks providing easy credit to farmers and benefitting educated unemployed 
youth by launching self employment schemes through cooperative societies 

PROSPERITY THROUGH  
CO-OPERATION

P
unjab, essentially an agricultural state, has seen 
a massive transformation, especially in the rural 
areas, courtesy the cooperative movement. It is 
credited with the force that made the green revolu-

tion in the country’s food bowl a success.
The role of cooperative sector can never be over stated 

in the agrarian state for it supplies agricultural credit and 
funds to small farmers. Also it has an immense potential 
to deliver services and goods in critical areas where both 
the government and the private sector have failed to make 
any impression. 

The cooperative movement in Punjab has a solid base 
as there are over 60,000 societies that have a total turn-
over of around four billion US dollars. The societies are 
not just providing credit but imparting skills and knowledge 
about new technologies as well. 

It is not just the funds and credit supplied by the coop-
erative sector that have come to the aid of debt ridden 
farmers in the state but it is the knowledge exchange, 
awareness drives and education imparted about various 
initiatives and good practices that have proved invaluable 
to the farmers’ success.

For long now the emphasis of the cooperative move-
ment in Punjab has been on reducing the cost of produc-
tion as also enhancing the per unit productivity level. For 
this elaborate exercises are being arranged and conducted 
across the rural landscape with an aim to create aware-
ness about ways to reduce the cost of cultivation. Equally 
important is how to rationalise the resources available with 
the state. This is of particular importance as Punjab has 
been reporting exorbitant rise in cost of cultivation which is 
aggravating the debt problem.

Punjab has been paying a heavy price for being the 
country’s food bowl as aggressive farming, especially of 
water-intensive crops like paddy, has been taking a toll 
on the state’s water table that has been steadily declining. 
It has now acquired frightening proportions with under-
ground water plunging to several hundred feet at a large 
number of places. 

The agriculture experts have been for long now empha-
sising on the need to educate the farmers for taking steps to 
stop soil degradation, water depletion and the cooperative 
movement has been focussing on the supply of the inputs 
which are considered very crucial for the agriculture sector.

The easy availability of credit, courtesy the strong coop-
erative movement, has enabled farmers to get an access 
and knowledge about new technologies in agriculture and 
learn about the much needed alternative farming. The 
state government has been trying to wean the farmers 
from paddy farming which essentially consumes great deal 
of water. Exotic vegetables and farming of exotic fruits is 
being promoted aggressively and the cooperative societ-
ies are increasingly focussing on promoting these among 
farmers in far flung areas. 

Cooperative Banks are not just providing credit easily to 
farmers but also benefitting educated unemployed youth 
by launching self employment schemes through the coop-
erative societies. Even though the unemployment ratio is 
high yet there is a vast scope of bringing it down by improv-
ing the scope of employment. A high level of dedication is 
required to bring about desirable changes.

It is estimated that about three lakh farmers in Punjab 
have per capita five acres of land and with outreach pro-
grammes a large number of employment opportunities 
can be created. Cooperatives are employing more than 10 
million people across the world and in Punjab there is a 
huge scope for students of BSc Agriculture and those who 
have pursued MBA in Agri Business Management as they 
can get absorbed in a number of cooperative societies like 
Markfed and Milkfed in Punjab, which have a huge pres-
ence. Apart from these cooperative banks and housing 
federations too have a huge potential in providing jobs. 
Agriculture continues to be an extremely important sector 
of India’s economy and the cooperative movement has a 
crucial role to play in bringing about its transformation.

Milkfed
Punjab is known not just for its agriculture but dairy farming 
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Punjab is known not just for its agriculture 
but dairy farming is a huge sector in 
itself with milk production being among 
the highest in the country. It is an 
important segment promoting economic 
development with cooperatives like 
Milkfed and the Punjab State Cooperative 
Milk Producers' Federation Limited 
boasting of impressive results

is a huge sector in itself with milk production being among 
the highest in the country. It is an important segment 
promoting economic development with cooperatives like 
Milkfed and the Punjab State Cooperative Milk Producers' 
Federation Limited boasting of impressive results. 

Since their inception in 1973 these have made impor-
tant contributions in promoting economic development, 
generating employment, making people in rural areas self 
sufficient by making provisions in  a way that small and 
landless rural families are able to supply their milk with 
convenience to the urban consumers with the help of coop-
erative Unions. 

The Punjab State Cooperative Milk Producers’ Federa-
tion Limited popularly known as MILKFED Punjab, came 
into existence in 1973 with a twin objective of providing 
remunerative milk market to the Milk Producers in the State 
by value addition and marketing of produce on one hand 
and to provide technical inputs to the milk producers for 
enhancement of milk production on the other hand.

Milkfed achieved impressive Sales growth of 8.6 per 
cent during the year 2014-15 in comparison to previous 
year by increasing from `2183.28 crores to `2371.27 
crores. It achieved CAGR of 11.7 per cent over the last 
five years. The Federation is anticipating sales turnover of 
`2600 crores in the year 2015-16. The expected target is 
`2900 crores by the end of financial year 2016-17.

Milkfed has posted net profit of `268 lakh during the 
year 2014-15 in comparison to profit of `633.64 lakh during 
previous year. Milkfed and its affiliated Member Milk Unions 
together have earned net profit of `1277 lakh during 2014-
15 against net profit of `2345.56 lakh in previous year. 

By adopting various focused strategies the Milkfed was 
able to procure on an average 12.75 lakh kg of Milk per day 
during the year 2014-15 against procurement of 11.60 lakh 
kg per day during the year 2013-14. Milkfed has set target of 
procuring on an average 14.00 lakh kg of milk per day during 
2015-16 against which Milkfed has already procured on an 
average 11.86 lakh kgs of milk per day upto July, 2015.

In addition to milk procurement, processing and market-
ing of Milk and milk products, milkfed is providing technical 
input services to the farmers at their door steps enabling 
them to produce more milk at low cost. Milkfed has estab-
lished its own Frozen Semen Station at Khanna. 

Markfed
The Punjab State Cooperative Supply and Marketing 
Federation Limited (Markfed) has been working with the 
objective to serve the  farmers of the Punjab State and 
promoting Cooperative movement as per its bye-laws as 
approved and registered under the Punjab Cooperative 
Societies Act 1961.

Markfed being a State Apex Cooperative Society is 
striving to strengthen the Cooperative network and the 

farming community in Punjab. It was registered with a 
view to arrange timely & conomical inputs to the Farming 
community and to help them in Marketing of their produce; 
in September 1954 within 13 members,a share Capital of 
`54,000/-,  three employees and one bicycle. 

Today, Markfed is Asia’s Largest Cooperative with more 
than 3000 Cooperative Societies as its members and 
about 2000 employees with an annual turnover of more 
than `10000 crores. 

Markfed today has a network of Manufacturing Units, 
Services Centres and offices spread throughout the State. It 
works with the objective to arrange timely & economical inputs 
to the Farming community through Cooperative and to help 
them in Marketing of their produce, to arrange timely & eco-
nomical inputs like Fertilizers, Agro Chemicals, cattle feed etc

Markfed has various Agro processing units/plants in the 
State of Punjab for products like edible oils, Basmati & non 
-basmati rice, Sugar, Canned products & processed foods 
and Agro Chemicals.

Markfed has nine Soil and water testing Laboratories for 
helping the farmer make economical use of Fertilizer and 
choose proper crop cycle. Markfed has 17 Agro Service 

Centres for direct interface with the farmers in respect to 
the produce of Markfed units and for guidance with regard 
to Markfed activities.

Punjab State Cooperative Bank
It was established on 31st August, 1949 at Shimla and is a 
principle financing institution of the cooperative movement 
in Punjab. In 1951 its Head Office was shifted to Jalandhar 
from where it moved in 1963 to Chandigarh. In the coop-
erative Banking structure, the position of the Punjab State 
Cooperative Bank is extremely important as the whole 
credit system revolves around it.

It has 17 branches and 1 extension counters in Chan-
digarh. There are 20 District Central Cooperative Banks 
having 802 branches all over Punjab, mostly in rural areas 
of the State.    
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G B Bhuyan, General Manager (Financial Inclusion), 
Bank of Baroda advocates seamless connectivity to far 
flung areas to render financial services to people living in 
remote parts. He also believes that Pradhan Mantri Jan 
Dhan Yojana model in the banking sector will give a fillip 
to sustain in a better manner. Bhuyan in a tête-à-tête with 
Poulami Chakraborty of Elets News Network 
(ENN) shares his plans to bring unbanked under the 
ambit of financial inclusion

Connectivity A Must
FOR REMOTE 
PARTS
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We want a technology to provide 
seamless connection to ensure 
connectivity to all even in far flung 
areas. Latest technologies should 
talk to people on a real-time basis

What is your view on the stellar success of 
Pradhan Mantri Jan Dhan Yojana (PMJDY) in such 
a short span of time?
This is one of the best steps ever taken by the govern-
ment, because we have started with Financial Inclusion 
way back in 2005 which was earlier referred as Bank-led 
and is today referred as Bank-led Financial Program as 
per the guidelines of the Reserve Bank of India (RBI). 
Between 2005 and 2013, the RBI revised their program 
twice; wherein the first guideline was to complete Finan-
cial Inclusion by 2012, which the bankers were not able 
to complete the project. The RBI has introduced a segre-
gated Financial Inclusion plan, for 2013 to 2016, wherein 
all the six lakh villages have been identified and allocated 
to the banks; out of which 5.90 lakhs were not included in 
the banking sector. Most of these villages are in far flung 
remote areas and cannot be brought under banking 
sector as bankers have their own limitations. There are 
around 40,000 bank branches in these villages to handle 
the odd issue. Thus, it was difficult for banks to address 
this, unless government authorities are coming forward 
for the cause. The government authorities have the cred-
ibility to open branches from 40,000 to six lakhs— that 
implies one branch in every village, unlike the bankers, 
who have limited authority to address the issue. We as 
bankers, tried to introduce different models to find out 
whichever works best—of which, Business Correspon-
dent (BC) model is one of the most popular. However, the 
problem with this model is acceptability by the villagers. 
Developing that trust and credibility definitely depends 
on the BC network and its viability. For three years the 
banks were struggling with the economic viability, for the 
size of business, which will be sustainable for BC’s. Now, 
with the government coming forward with the PMJDY, 
this model in the banking sector will be given a boost 
and fillip to sustain in a better way. In 2012, the govern-
ment again introduced DBT (Direct Benefit Transfer) and 
was expected to help banks in its implementation by 
identifying the beneficiaries and other aspects, which did 
not happen. At the ground level, bankers faced a huge 
challenge of completing financial inclusion with limited 
resources to their aid. However, with PMJDY, the gov-
ernment has taken the right step to rope in government 
machinery for the benefit of the citizens. 

What Financial Inclusion related initiatives have 
been undertaken by the Bank of Baroda so far?
There are several initiatives that we have taken towards 
this cause. Early in 2011, our bank was trailing behind 
other banks to quite some extent. It could have been 
referred as a non-starter, even though we tried adopt-
ing several business models of proven success. Then, 
we tried identifying the problems that we are facing in 

adopting the several methodologies and the reason 
behind them. The foremost thing that we have done is 
to introduce the sense of ownership within our organ-
isation, which has helped us in building and boosting 
confidence within our institution. With that we were also 
able to create awareness amongst our branch manag-
ers that with the financial inclusion there is a business 
for the banker, as all my branch managers were of the 
notion that the FI has similar procedure as Business 
Correspondence model. We brought it to their notice that 

corporate business correspondents are enablers of FI 
and it is basically our job through monthly meetings held 
in the town-halls across the country. The second initia-
tive—BC remuneration is a remarkable one because 
if these BCs are economically viable then they will not 
work under this model. So it was important for us to pay 
them competitively, however there were limitations for 
us on this as well. So we started to pay them directly 
from our organisation. With that we started to restructure 
BC remuneration by giving them added incentives on a 
stipulated amount of account opening procedures.
The third best initiative that I would like to notify is open-
ing of ultra-smart branches in remote villages, which is 
a step above the BC model. BCs are not credible for vil-
lagers as they might vanish after collecting their money. 
Moreover, the villagers have very small amount of money 
to save as their source of income is also low. We started 
sending all our officers and link branch managers with 

HIGHLIGHTS
u Sense of ownership

u Empowering Business   
    Correspondents

u Ultra smart branches in rural parts
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BC’s in villages once in a week, compulsorily. So, when 
villagers find managers and officers from banks along 
with the BC’s they start believing on this people and 
automatically the number of business increases, with 
people’s trust and credibility. With back-drops and brand-
ing for the BC in association with the bank, people then 
started trusting their money with us, resulting in record 
number of bank accounts with us. 

What are the hurdles in the technological  
eco-system that hampers the Financial Inclusion 
programme?
We Indians are very good at technology and its exploita-
tion. There is a constant competition amongst 
firms for newer and newer technological 
advancement. However, what is needed at 
this juncture of advancement is a technology 
that will provide seamless connection to me 
and my network, which will ensure connec-
tivity to all even in far flung areas. We may 
deploy any technology, but this will not work 
well if these technologies are not talking to my 
people on a real-time basis, thus hampering 
our activities related to Financial Inclusion in 
remote areas. Seamless connectivity being 
the issue, today we face problem in our 
data-center reflecting on these transactions 
immediately. For banking we use two kinds 
of technologies- GPRS for remote areas that 

does not have internet connectivity; and wherever there is 
internet we have kiosks for reflection of transactions—both 
of which have their own limitations. We have more than 
5,000 kiosks spread across the country, which is the high-
est number recorded yet. Another area of evolution that 
has picked up reasonably over the years is Mobile banking, 
which enables customers to bank at ease at their fingertips. 
But the problem lies in the fact that people in rural areas 
needs awareness on this aspect and are totally unaware of 
the operation. 

Access to ATMs and frequency of its distribution 
is a basic problem of people living in rural parts 
who have faced such issues over the years. What 
are your views on the need of spreading network 
of ATMs?

We are a cash oriented economy and cash transactions 
in Indian economy are very much here, wherein we have 
to push everything to cashless transactions somehow. 
The density of merchant pause machine needs to be 
augmented in almost all aspects of market transactions. 
For us in our economy, for one to go out of the state, the 
first thing that he will have to check is on the currency 
that he is having in his pocket at that particular point. 
Problems like, low density of ATMs, ATM machines not 
having cash can be addressed only with cashless or 
bank-less transactions. I believe ATMs should be banned 
from use. On one hand while we are advocating a cash-
less economy, on the other hand we are keeping ATM 

boxes across corners, making people to withdraw more 
and more. It is high time, government needs to address 
these issues and take necessary actions for this. 

Instead of increasing density of ATMs across the coun-
try, density of the PoS machines should be increased, 
rendering every vendor with one of those and connectivity. 
Even in malls, these machines are not having wireless 
connectivity, which is one of the most state of the art equip-
ment being used across the world. 

How far do you think is our economy from 
adopting Cashless Economy?
In India, we have adopted cashless transaction to 
some extent. Shopping malls have PoS machines; 
online transactions, mobile banking is common these 
days. However, to ensure entirely cashless transaction, 
we have to wait for an approximately 5 to 6 years to 
get better results. Moreover, government too has to 
take a few measures to ease out on regulations for 
transaction of heavy amounts. Once the requirement 
of documentation for heavy transaction amount is cut 
by certain percentages, the hesitation among people 
to use digital payment will also subside. Seeding of 
Aadhaar information of every individual with their bank 
accounts is thus a very crucial measure that needs to 
be taken care of.    

On one hand while we are 
advocating a cashless economy, on 
the other hand we are strengthening 
network of ATMs across India, 
making people to withdraw money
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Once the land of Kalchuri, Gond , Mughal & 
Maratha Dynasties, Jabalpur is all set to become 
a modern city. Lying in the picturesque Narmada 
Valley, the Cultural Capital of Madhya Pradesh-
Jabalpur has been selected to become a Smart 
City. It is in the Government of India’s list of first 
20 cities, which all to be transformed into smart 
cities in the first phase. In this context, Elets 
Technomedia, continuing its smart city journey 
across India, is pleased to announce ‘Smart City 
Summit-Jabalpur’ in May 2016.

CONFERENCE | EXHIBITION
SMART INVESTMENT FOR A BETTER FUTURE

MAY 2016
JABALPURSUMMIT

Key Themes
• Jabalpur: Smart City as a Tourism & Garment 

Industry Hub
• Jabalpur Smart City: Opportunity galore for 

Investors
• Safe Cities for Smart Cities
• Smart Healthcare for Smart Cities
• Financing Smart Cities & Banking in Smart 

Cities
• Waste Management, Water Management, 

Creating Green & Clean Urban Infrastructure
• Urban Transportation
                and many more...
Who will Attend
• Chief Minister & Urban Development 

Minister, Madhya Pradesh
• Chief Secretary, Government of Madhya 

Pradesh
• Secretary/Joint Secretary, Ministry of Urban 

Development, Government of India
• Principal Secretary, Department of Urban 

Development, Government of Madhya 
Pradesh

• Commissioner & Additional Commissioners, 
Jabalpur Municipal Corporation

• Chief Executive Officer, Special Purpose 
Vehicle(SPV) for Jabalpur Smart City

• Town Planner
• Municipal Commissioners from Various 

Municipal Corporations
• Industry Leaders

For Queries Contact: Fahim Haq | fahim@elets.in | +91-8860651632
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Kiran Kumar, Industry Director, Financial 
Services, Oracle India talks about company’s efforts 
to provide end-to-end service to financial outfits. In a 
tête-à-tête with Poulami Chakraborty of Elets News 
Network (ENN), Kumar elaborates how Oracle is 
bringing value addition to the payments eco-system

INNOVATIONS PROMPT 
BANKS TO OPT CLOUD

What’s the product line offered by Oracle for the 
banking and financial sector? 
It is needless to say that the financial industry is the one 
of the most important verticals for Oracle, globally. Given 
the fact that telecom and financial services are one of 
the robust industries; Oracle across the world strives 
to provide end-to-end service to financial outfits, cater-
ing them with all that they may require for end-to-end 
operation, seamlessly. That would comprise out of the 
box application, partner applications in both software 
and hardware, without specific reference to technolo-
gies involved in Cloud that finds reference in financial 
services. Thus, from a functional block perspective to a 
relationship experience that customers take back a whole 
gamut of functions is supported as out of the box func-
tions. Here, we are left with two choices, either run on 
the same trail that the banks have done in the past or 
transform the day to day functioning to Cloud technolo-
gies as provided by Oracle. When it comes to-end-to end 
coverage of financial sector, we cover the financial layers 
from a financial perspective to deployment mode with a 
varied choice between- public Cloud, private Cloud and 
direct Cloud option.

Payment system is being emphasised as the key 
theme for banking industry. How Oracle plans to 
contribute it?
Digital payment is only one part of the overall financial 
services value chain. However, due to the under-penetra-
tion of the payments system in the country, it is getting 
due importance and visibility required at the moment. At 
the end of the day, payment is about transferring money 
from one point to the other with the help of technology 
and requires as much precision, as is required in the 
on-premise world.  From a technology stand point, the 
core transaction processing infrastructure is something 
that Oracle delivers. The hardware requires the proces-
sor payment transaction, be it through domestic payment 
system, or international payment system or PtoP payment 
system- they are all supported by Oracle Core Technol-
ogy Infrastructure.

More interestingly, what we are doing presently is bring-
ing value addition to the payments eco-system by enhanc-
ing capability such as pricing of a transaction, billing of a 
transaction and the whole processing of the transaction 
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Over 60% banks globally are 
processing a majority of transactions 
on the Cloud. This is driven by the 
need for the banks to deliver a better 
return on equity

which can be done through Cloud infrastructure. As a 
matter of fact, even though the payment trail is happening, 
there is not much innovation happening in the space. Where 
the benefit can be reaped is a layer above it, depending 
on the value-addition the financial institution renders to its 
customers. The convenience and frictions generated by a 
particular institution in processing of services matters the 
most. From an Oracle stand point, we continue to provide 
technological support to make payment trails robust so that 
you can handle the volumes that are required, while render-
ing the innovations that are required for consumer choice 
to be exercised. For consumer choice it could be staffs 
like digital experience, mobility technologies, that can help 
create helps to ensure consumer stickiness on one system 
over the other.

While a lot of revolution is happening in the 
banking sector on a regular basis, how do you 
perceive adaptability to these changes in the 
Indian consumer ecosystem?
Banking being a regulated industry, we are unlikely to see 
the jazz and glamour that exist in the e-commerce industry. 
In a regulated industry, the choice of industry first looks 
at the factor how it fits into any regulated standards. In a 
recent study it is highlighted that technology adoption in 
banking and financial sector has witnessed a market shift 
with a growth rate of 40 per cent per annum.

In a McKinsey study, it is stated that the number of 
bankable millennial will exceed 30 million, which is quite 
a large number and this population is unlikely to visit the 
banks. Though, there is no concrete data to support this 
fact, however we would soon witness a capitalisation shift 
from brick-and-mortar branch set up to digital banking set 
up, which is again an indicator of the fact that banks will 
see a shift in the way they communicate and transact with 
financial institutions and customers.

How is Oracle’s Cloud strategy in the financial 
services sector doing? 
The Oracle Cloud strategy is all about choice. We acknowl-
edge the fact that Cloud computing is a style of computing 
and there is no “one size fits all” approach and we render 
this through three different models. We provide high-end 
technologies that let banks build their own ‘private Cloud’ 
that means these technologies reside within the bank’s 
data centers. We also manage these technologies on 
behalf of banks which we call the managed Cloud offer-
ing. For example, a bank that runs its core banking system 
within its data center but is managed entirely by Oracle is 
known as a managed Cloud service. Another model is ‘soft-
ware as a service’, where there is no technology footprint 
in the bank’s data centre, and almost all of it is consumed 
from the Oracle data centers. Banks have a choice of either 

of these approaches for their front office, mid office or back 
office technologies.

Oracle is already observing traction in the BFSI vertical 
with companies like HDFC Bank deploying Oracle Cloud 
solutions in a hybrid model. The Cloud implementation has 
enabled an agile, self-service and efficient infrastructure 
with reduced complexity and allows IT to deliver services 
more closely aligned with business requirements.

 What are the main reasons for adoption of Cloud 
solutions in this sector?
The factors driving growth for implementation of Cloud 
solutions in the banking sector are – 1. Impetus on digi-
tisation of banks, 2. Granting of banking licenses requiring 
rapid setting up of banks, 3. Pradhan Mantri Jan Dhan 
Yojana and 4. Financial inclusion forming a critical part of 
the Indian government’s charter and changing needs of the 
empowered consumer. 

A survey among senior bank executives shows 90 per 
cent of them are in favor of including SaaS or Cloud based 
services as part of the infrastructure. More than 60 per cent 
banks worldwide are processing a majority of transactions 
on the Cloud. This is driven by the need for banks to deliver 
a better return on equity. But efficiency alone will not be the 
driving factor for banks to adopt Cloud. There are other fac-

tors such as the emergence of digitally savvy customers, 
product innovation, and faster go-to-market that will drive 
the adoption of Cloud technology.

Oracle firmly believes that business innovations 
fuelled by changing customer behaviors will be the single 
most reason for banks to adopt Cloud. The emergence of 
the concept of bimodal IT will further accelerates adop-
tion of Cloud. Simply put, IT departments within banks 
will have two modes of operations— ‘lights-on’ mode 
and the ‘innovation’ mode. The innovation mode is more 
like a sprinter. IT needs to run fast, to ensure that the 
bank catches up with the customer behavioral changes 
taking place and introduce innovative technology that 
can address that change. So essentially, we will require 
the traditional set of technologies that banks have been 
adopting, as well as innovation which will be rendered 
purely as a Cloud technology.    

 Impetus on 
digitisation of banks

 Granting of banking 
licenses requiring rapid 
setting up of banks

 Pradhan Mantri Jan 
Dhan Yojana

 Financial inclusion 
forming a critical part of 
Government’s charter 
and changing needs of 
empowered consumer

FACTORS  
DRIVING GROWTH
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In the era of 
technological 

advancements and 
digital banking, co-

operative banks are 
lagging behind major 

players because of 
various reasons. 

Notwithstanding their 
strong presence in 

rural clusters, the co-
operative banks are 

yet to embrace cutting 
edge technology to 

enable customers to 
avail digital services 

without any need 
of turning up at the 

banks, writes Poulami 
Chakraborty of Elets 
News Network (ENN)

Tech Transition Awaits 
Co-operative Banks

T
 
hough underestimated by the masses for 
their miniature volume and capacity to handle 
the banking scenario of the country; the co-

operative banks in India have turned out to be a very 
essential organ of country’s economy. Dating back to 
centuries, the co-operative movement in India and the 
regulations passed thereof are quite old, with the first 
major game-changer being contributed by the passage of 
the Co-operative Credit Society Act in 1904. Since then, 
the co-operative banking scenario has seen vast changes 

and robust growth. In fact, the co-operative banks played 
the crucial role slated for Financial Inclusion that is to take 
banking services in the rural sectors of the nation and to 
the under-privileged strata of the society.

While Co-operative baking sector might be represent-
ing only a small chunk of our economy, statistics asso-
ciated will surely astonish many of us. The co-operative 
structure is divided into two parts namely- rural and urban. 
The three tier Short Term Cooperative Credit Structure 
(STCCS) consists of more than 90,000 Primary Agricul-
tural Credit Societies (PACS), 367 District Central Coop-
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erative Banks (DCCBs) and 33 State Cooperative Banks 
(StCBs) whereas the urban side is dotted with 1,579 
Urban Cooperative Banks (UCBs). 

However, astonishingly even with such huge number of 
co-operative banks and considering their total asset size; 
their share in the Indian banking sector is not more than 
five per cent. Therefore, it has been observed that the 
true potential in this sector has not been tapped by the 
co-operative banks. The significant reason observed for 
the same being, adaptation and utilization of technology 
in the functioning ecosystem of co-operative banks across 
the country.

In the present day scenario banking and its dynamics 
have undergone a vast change, ever-since technology 
started to sweep away the sector in the past few years. 
In today’s technology driven world, one cannot ignore 
the role of technology in providing competitive and easy 
banking services. However, reluctance of co-operatives 
to adopt new technology and implement in the Credit 
Banking Structure has proved to be a major impediment 
to their growth.

Urban Co-Operative Banks (UCB) were given a time-
frame till December 2014, for implementation of Core 
Banking Solutions(CBS); however only 913 of the entire lot 
are fully compliant to CBS Structure and another 330 UCBs 
are in the process of implementing CBS; with another 336 
UCB’s who are yet to start the process of implementation. 
In a recent measure, the Reserve Bank of India (RBI) 
has taken up this issue to IDRBT to prescribe a uniform 
minimum benchmark for the CBS and some cloud-based 
solution could be worked out which is cost effective yet 
a feasible solution for smaller UCBs. NABARD, the apex 
development bank for rural co-operative sector, joined 
hands too, as part of its mandate of institutional develop-
ment launched an ambitious yet much needed attempt 
to bring the RCBs on CBS platform. In all, 201 banks 
(DCCBs / StCBs) joined the project with as many as 6,953 
branches already on CBS platform. Outside NABARD 
project, 177 banks out of 178 licensed cooperative banks 
have completed implementation of CBS. But much more is 
definitely needed to be accomplished.

Co-operative governance
In a study conducted by CAB Pune, it has been pointed 
that co-operative character of co-operative banks is dimin-
ishing at a rapid pace. Low Attendance in AGMs, restrictive 
practices in admitting new members, low voting turnout for 
election of new management, re-election of the same man-
agement or their family members, unanimous elections, 
lack of meaningful discussions in AGMs are few key obser-
vations noted for the same discrepancy. In the process, 
some of them have become 'too big to be a co-operative'. 
Besides, weak corporate governance has been one 

of the major factors that is plaguing the sector and has 
led to failures and unsatisfactory growth of the sector. 
Co-operative banking being a State subject, RBI does 
not have adequate control on the management of these 
banks. To address this problem, Malegam Committee had 
suggested a new organisational structure for UCBs con-
sisting of a Board of Management, in addition to the Board 
of Directors. The idea was segregation of the ownership of 
a UCB as a co-operative society from its functioning as a 
bank. While the Registrar of Co-operative Societies would 
continue to exercise control and regulation of the UCB as 
a co-operative society, RBI would exercise control and 
regulation on its function as a bank. 

In a step forward taken by NABARD, in collaboration 
with leading IT vendors today announced one of the big-
gest IT transformations in banking. By helping to bring 
India’s Cooperative Banking sector onto a Core Banking 
Solution (CBS) platform, the two companies are giving 
the country’s rural sector access to basic banking facilities 
such as any branch Banking, NEFT, RTGS and access 
to ATMs. A total of 201 state and district level Central 
Cooperative Banks with 6,914 branches from 16 states 

and three union territories of the country have joined 
the ‘NABARD initiated Project on CBS in Co-operatives’. 
Currently, 200 banks and 6,913 branches are on the CBS 
platform. Out of 201 Banks in the project, 199 were not 
operating on the CBS platform. These banks were operat-
ing either in a manual environment or partially computer-
ised standalone environment leading to the use of multiple 
technology platforms for their banking needs. This created 
a heterogeneous environment and decreased efficiency. 
In order to drive faster transactions and simplified bank-
ing systems and comply with the regulatory requirements 
stipulated by the Reserve Bank of India (RBI), NABARD 
found it imperative to bring all the co-operatives onto a 
technology platform in a way which would be cost efficient 
as well as work efficient.

Small Finance and Payments Banks 
Recently, RBI has already come out with the guidelines 
for Small Finance Banks and Payments Banks. As per 
the guidelines, Small Finance Banks (SFBs) shall primar-

Surprisingly even with such a huge number of  
co-operative banks and considering their total asset 
size; their share in the Indian banking sector is not 
more than five per cent. It has been observed that 
the true potential in this sector has not been tapped 
by the co-operative banks
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ily undertake basic banking activities of acceptance of 
deposits and lending to unserved and underserved sec-
tions including small business units, small and marginal 
farmers, micro and small industries and unorganised 
sector entities, distribution of mutual fund units, insurance 
products, pension products, become an AD Category II 
dealer. The annual branch expansion plans should be in 
compliance with the requirement of opening at least 25 
per cent of its branches in unbanked rural centers and 
the area of operation of small finance banks would be the 
whole Union of India.

While the co-operative banks in rural areas mainly 
finance agricultural based activities including farming, 
cattle, milk, hatchery and personal finance along with 
some small scale industries and self-employment driven 
activities, those operating in urban areas mainly finance 
various categories of people for self-employment, indus-
tries, small scale units, home finance, consumer finance 
and personal finance.

Urban banks adopted automation long time back, 
linking their branches via core banking systems (CBS). 
Slowly, but surely, India’s cooperative banks are now 
emerging out of technological dark ages. Large parts 
of the sector now tick with a CBS developed by the 
National Informatics Centre (NIC), the government’s 
web services organisation, which has brought them to 
the technology mainstream.

There is no doubt about the co-operative banking sector 
and its capability to connect the last mile to the people in 
the rural and the under-served areas. But when it comes 
to technology, these banks fail to compete with the New-
Gen banks in the country. Even though a Co-operative 
bank with a Mobile App is a rare phenomenon, things are 
changing for the Co-operative sector. As a step to revive 
the existence and contribution of co-operative banks 
State governments across the country in the concerned 
sector, have to proactively look into the serious concern 
by providing these undermined financial institutions with 
a technological boost. Currently co-operative banks are 
at the lower side of banking with minimal or nil usage of 
technology, which questions their survival facto in the high 
competition ground of banking. There is a strong need to 
focus more on mobile banking, use of social media and 
creating an analytic platform, even though fund remains 
a constraint, by using cloud platform they can easily 
overcome that road-block. By the usage of technology, 
co-operative banking scenario can improve customer 
experience, productivity and profitability, thus retaining the 
existing market and tapping newer ones.    

The co-operative structure is divided into two parts— 
rural and urban. The three tier Short Term Cooperative 
Credit Structure (STCCS) consists of more than 90,000 
Primary Agricultural Credit Societies, 367 District 
Central Cooperative Banks and 33 State Cooperative 
Banks whereas the urban side is dotted with 1,579 
Urban Cooperative Banks
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While the Telangana State government is at the forefront in taking services to the doorstep of 
the citizens through various IT initiatives, the state, national and global banks in the state are 
complementing to these endeavours by working jointly through integration of modern banking 
technology, writes Sudheer Goutham of Elets News Network (ENN)

ePanchayat Takes  
Banking to Rural Parts

M
odern banking technology that enables mobile 
banking, internet banking, and other money 
distribution channels like ATM through Core 
Banking Solutions (CBS) are not only concen-

trated in the urban areas but also reaching out in the rural 
areas with the help of state government flagship programs. 
Various egovernance programs of the state government 
have the banking facilities and services as an integral part.

One of the key initiatives of the state government is 
‘ePanchayat’, in which several banks in Telangana State 
have joined hands to take the banking services to remotest 
parts of rural space. 

Banking services could reach these non-branch areas 
of the banks through common computerised centers called 
‘Digital Telangana Centers’ being set up under ePanchayat 
program. These centers which provide eGovernance ser-
vices to villagers were first launched in a village of Nalgonda 
district of Telangana in October, 2015. By December 2015, 
the state government opened another 100 such centers in 
different gram panchayat across the state and is working to 
scale it up by another 1,000 centers.

“We are already working on increasing the number of 
‘Digital Telangana Centers’ to 1,100 by end of April, 2016,” 
Srinivas Pendyala, Deputy Director (Technical), Telangana 
IT department said. Each center will have PCs, laptops 
printers, scanners and large-size LED TV sets. For each 
center Rs. 2.5 lakh is being spent, added the official. 

Jayesh Ranjan, Secretary for Telangana IT Department 
said, “Several banks that have their branches in the state 
are working with us to convert these centers also as their 
rural branches. The banks will facilitate banking services to 
the account holders in the villages. State Bank of Hyder-

abad (SBH), Andhra Bank, Telangana Grameena Bank and 
others have already extended their services at the existing 
centers.” Unique feature of these centers is that they will be 
managed by local women who are trained in using comput-
ers and software to operate ePanchayat program.

In the state, there are 8,750 gram panchayats (GP) and 
we plan to have one ‘Digital Telangana Centers’ in every GP. 
Each center will be managed by a trained local woman who 
will be known as Village Level Entrepreneur (VLE), said the 
State IT Secretary.

Similarly, insurance companies are also coming forward 
to convert these Centers into insurance centers. The insur-
ance firms Future Generalli among others have come for-
ward to link their insurance services. 

Besides, banking and insurance services, these centers 
are also serving for citizen services, government services, 
payments of social welfare pensions and wages of rural 
employment.

Technological deployment at par
Meanwhile, the Telangana State Cooperative Apex Bank 
(TSCAB), which leads the cooperative credit structure 
across all the districts of Telangana state, is on par with 
the international corporate banks with integration of Core 
Banking Solution (CBS).

The TSCAB has a total of 249 branches in the respec-
tive districts of the state with a centralized data center at 
Hyderabad, using state of the art, cutting edge, leading 
technology for their core banking activities achieving speed-
ing service delivery to its clientele. 

It has also taken up new technology initiatives by entering 
into the centralized payment system offering RTGS/NEFT 
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services to the customers from October 
2012. Further CTS, Direct Benefit Transfer 
(DBTL), and Aadhaar Based payment 
Bridge System (ABBs) also been imple-
mented for providing immediate release of 
subsidies to the clients.

“About 80 per cent of our branches 
are fully computerised with CBS and will 
become 100 per cent computerised shortly. 
While the commercial banks provide all the 
modern banking services like mobile bank-
ing, internet banking, we will be providing all similar services 
to rural folks,” said Srinivas Muppaneni, Chief Information 

Officer, TSCAB.
There are over 800 Primary Agriculture Cooperative Soci-

eties in Telangana state and all of these societies will also 
be computerised with CBS by 2016-2017 supported by the 
PACs computerisation scheme of NABARD. All these societ-
ies will also be equipped with micro ATMs that will function 
as ATMs at the societies and bank. These micro ATMs are 
swipe machines through which a bank can remotely connect 
to the bank’s core banking system using the debit card. Over 
25 lakh Telangana RuPay Cards are being provided to the 
rural folks across the state.

In addition to all these, farmers will be provided with 
‘Kisan Credit Card’ through which they can make purchases 
related to agriculture at connected fertilizer, seeds and other 
agriculture connected outlets. This Kisan Credit card works 
on a cloud based system, said the official.

In line with the directions of the Reserve Bank on imple-
mentation of Electronic Benefit Transfers and its conver-
gence with Financial Inclusion, the Telangana State Level 
Banker’s Committee (SLBC) has adopted ‘One District 

Many Bank One Leader’ bank model.
The Telangana SLBC, in order to ensure opening of Aad-

haar Enabled Bank Accounts (AEBA) on the directions of 
Reserve Bank (which is the part of financial inclusion plan 
of Government of India), has proactively rolled out DBT for 
direct credit of benefits in the account of beneficiaries in 
related districts. 

Leveraging the Aadhaar platform, delivery of social wel-
fare benefits by credit to the bank accounts of beneficiaries 
is being done. This platform is already being used as a 
unique identifier for the beneficiaries for routing all social 
security payments through the banking network. 

However, at the district administration level of the state 

government, selected schemes like pensions for widows and 
senior citizens, the disbursal of amount to the beneficiaries 
are being done based on the individual biometric identity.

Introduction of biometric credentials as the identifier, 
despite the Aadhaar identity is to weed out ineligible ben-
eficiaries and ensure timely disbursement, official believe.

In Ranga Reddy district of Telangana state, there are 
about 2.81 lakh Aasara pensioners and to the surprise of 
the officials, widow pensioners outnumber old age pension-

ers. While there are 1.10 lakh age old pen-
sions, there are 1.31 lakh widow pensions. 
“Pensions, which are not for ever but are 
subject to rectification in case of widow 
pensions. Hence, whenever we come 
across an ineligible pension we delete the 
account as some of them get married. For 
this biometric credentials of individuals are 
more accurate for identification.”    

Jayesh Ranjan, Secretary for Telangana IT Department
Several banks that have their branches in the state are 
working with the government to convert these centers 
as their rural branches. The banks will facilitate banking 
services to the account holders in the villages. State Bank 
of Hyderabad (SBH), Andhra Bank, Telangana Grameena 
Bank and others have already extended their services 
at the existing centers. The USP of these centers is 
that the centres would be managed by computer savvy 
professionals trained in using computers

Srinivas Muppaneni, Chief Information Officer, 
TSCAB 
About 80 per cent of our branches are fully computerised 
with CBS and will become 100 per cent computerized 
by next two weeks. While the commercial banks provide 
all the modern banking services like mobile banking, 
internet banking, we will be providing all similar services 
to rural folks
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Highlighting a range of products 
Stratus technologies offers to 
both the public and the private 
sectors, Managing Director, 
India and SAARC, Stratus 
Technologies, Vikramjit 
Bhatti in conversation with 
Poulami Chakraborty of Elets 
News Network (ENN) talks 
about company’s capabilities 
of preventing malfunctions by 
tolerating hardware breakdown

‘Stratus’— A Credible 
NAME IN BFSI
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A proactive approach to prevent 
downtime is a key differentiator and 
many a times a business savior in 
current scenario

What are the various organisational sectors that 
Stratus Technologies provide their solution to?
Stratus Technologies has been in India since 1993, sup-
porting mission critical business applications for customers 
across verticals. When the need is non-stop computing, 
Stratus has the solution with 99.999 per cent uptime assur-
ance. Stratus is proud to be associated with some of the 
leading organisations active in BFSI, Government and 
public sector, defense, aviation, power and petroleum and 
manufacturing among others.

What is the Unique Selling Proposition (USP) in 
convincing prospective clients for using your 
products and solutions? What are the key facets 
of Stratus ‘Always on’ Solutions?
Stratus ‘Always On’ HW and SW products ensure con-
tinuous operation of key applications, normal running 
of systems and data security for our clients from various 
industries, including BFSI. Ensuring continuous operation 
of key applications and guaranteeing the security and 
integrity of crucial data are of great importance to our cli-
ents. Clients may experience application shutdown due to 
hardware malfunction, thus affecting the operation of the 
application and even the entire system. This could lead to 
major business and economic losses to our clients. Fortu-
nately, Stratus products can prevent this from happening. 
Stratus’ choice of solution prevents clients from suffering 
from direct and indirect economic losses, a feature both 
our clients and we value the most. Dual-computer, hot-
standby and cluster are among the traditional solutions to 
computer shutdown due to hardware malfunctions. How-
ever, the traditional method, as a disaster recovery solution 
can only contain the malfunction. With such method, we 
are only halfway towards continuous work. On the other 
hand, Stratus technologies can prevent disasters and 
malfunctions by tolerating hardware breakdown without 
affecting continuous operation of key applications, making 
it a disaster prevention solution.

Have the Public Sector and Private Sector 
(especially large enterprises) increased their 
affinity towards Stratus Technologies?
Stratus Technologies is more than just a vendor to custom-
ers, specially in the BFSI space with both public sector 
and private sector choosing Stratus as their ‘Partner of 
Choice’ when ‘Always On’ is the requirement. Stratus is a 
well-known and credible name in BFSI with our platforms 
running Payment processing, trading and settlement sys-
tems. Many of the leading financial institutions from credit 
unions to the world’s largest banks and processors rely on 
Stratus Technologies ftServers to deliver 24X7 availability 
of essential services and applications. American Express’ 
global authorisation network, City Bank’s corporate clients 

and every trade on the National Stock Exchange of India 
run the Stratus ftServer. 

In today’s financial services industry, faster payments 
demand platform availability well outside the traditional 
overnight settlement window. Microsecond trades, global 
online banking and mobile transactions must be enabled 
24*7*365. Billions of dollars are exchanged during the set-
tlement windows which are moving from overnight to intra-
day, and even more frequent, transactions. The platforms 
these systems run on are becoming increasingly important 
and need to be resilient. Stratus keeps your services up 
and running all the time whether transacting on the Cloud, 
on a smart phone, at a branch or via an ATM. We offer 

a range of flexible ‘Always on’ solutions that are easy to 
deploy and manage, and backed by a support structure 
with a 30-year track record of success.

Ensuring that skilled IT resources are readily available 
in remote locations has been the detterent in deploying 
and enabling technology for government and defence 
organisations. Even where deployments are made, send-
ing resources to fix issues take days if not weeks. Stratus 
Technologies Fault Tolerant Servers minimises the need to 
have skilled resources flying out every time. With self diag-
onises capabilities, advance part shipment, remote care 
and field replacement it is possible for basic operators to 
complete the fix without having to enter a single command. 

What are the roadblocks, if any during the 
integration of products and solutions of Stratus 
Technologies? How effective is your investment 
protection to customers?
Our solutions support common operating systems such as 
Microsoft Windows, Redhat Linux and VMWare. We don’t fore-
see any roadblocks during integrations as it’s well adopted by 
major industries and customers worldwide. Stratus Technolo-
gies does not announce End of Support (EOS) for our HW 

CIO's EXPECTATIONS
l Ease of management 
l Cost effective solution 
l Minimal service interruptions from downtime 
l Generic architecture
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solutions. Our ‘Always On’ solution prevent HW breakdown, 
not recovering from it. With a disaster prevention solution in 
hand, a disaster recovery one is no longer necessary.

What are the three typical demands from modern 
CIOs of Indian organisations?
Information Technology has evolved from a Support/Cost 
Center to a Business Enabler and often a critical differenti-
ator in competitive scenario. Similarly, today’s modern CIO 
needs to be a business leader alongside the technology 
enabler role already played. Most Modern CIOs we come 
across have clear expectations from technology invest-
ments they make, such as easy to manage, cost effective 

solution, minimal service interruptions from downtime, 
generic architecture which supports common operating 
environment Stratus Technologies satisfies these expecta-
tions and simplifies the modern CIO’s work life when avail-
ability and uptime is a concern.

What are the typical dos and don’ts you would 
like to suggest CIOs and CISOs?
We would reiterate the golden rule of technology adoption 
like adopt generic architecture with common Operating 
Systems, don’t adopt proprietary HW architecture to pre-
vent failure, adopt architecture which prevent architecture 
downtime, not recovering from it. A proactive approach to 
prevent downtime is a key differentiator and many a times 
a business savior in current scenario.

Digital India is a `2.50-lakh crore e-governance 
initiative for 2015-2019. Kindly share your 
readiness and strategy on the initiative? 
We believe the e-Governance and digitisation steps put 
forth by the government are truly the way forward. Initiatives 
such as Governance and Services on Demand, Infrastruc-
ture as a core utility Citizens and Digital Empowerment of 
Citizens are huge steps and will facilitate advancement 
of the masses. Having said that, it the initiatives such as 

these that require a solid reliable and always on platform 
to support them. Stratus has worked with several govern-
ments globally to support critical citizen services and is 
poised to be the perfect partner in the Indian context.

The firm is actively engaged with different government 
bodies and proud to be associated with some of the key 
Digital India initiatives. 

We will continue to invest towards building formidable 
relationships and partnerships with other solution provid-
ers to support Digital India initiatives.

What is your overall marketing strategy for 
e-Governance market in State Governments, 
BFSI and Central PSUs?
Over the years, Stratus has a enabled a dependable and 
robust Channel and Alliance Ecosystem catering to dif-
ferent industry verticals. We continue to invest in building 
more of such meaningful relationships locally to reach and 
provide our solutions to various eGovernance initiatives by 
the Government.    

Ensuring that skilled IT resources 
are readily available in remote 
locations has been the detterent in 
deploying and enabling technology 
for government and defence 
organisations

STRATUS TECHNOLOGIES FAULT 
TOLERANT SERVERS
l Self diagonistic 
l Advance part shipment
l Remote care
l Field replacement
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9th February 2016, 
Bengaluru, Karnataka

Karnataka Strives  
to Strengthen  

Cooperative Banks
Various stakeholders from cooperative banks, corporates and  

government during Karanatka Cooperative Summit, 2016 organised by 
Elets Technomedia Private Limited on February 9, 2016 in Bengaluru 

observe urban co-op banks shall use Core Banking Solutions and  
Mobile Banking to face stiff competition from smaller banks. A detailed 

report gives an insight of the summit
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INAUGURAL SESSION 
Revolutionising Indian Co-operative Sector

KARNATAKA LEADS IN 
COOPERATIVE MOVEMENT

With increasing competition in the banking 
sector, there is a need for urban Cooperative 

banks to strengthen professional working 
culture and adopt new technologies for 

serving customers better.

Karnataka has pioneered in the cooperative movement 
in India. The population of Karnataka is around 6.14 
crore of which, 2.21 crore members are part of co-opera-
tive societies. There are 52 types of cooperative societies. 
Cooperative movement is wide spread in all the develop-
mental sectors like Credit, Marketing, Consumers and 
Silk among others.

BC SATHISH
Joint Registrar of Cooperative Societies, 

(Urban Bank Cell),  
Department of Cooperative,  

Karnataka Government

ADOPT NEW TECHNOLOGIES

Cooperative institutions have played  
a vital role in the socio-economic 

development of the country— particularly  
in the rural areas, agriculture and  

allied sectors.

It is our firm belief and conviction that the co-operative 
institutions will continue to play a key role in the economic 
development of the country and will become more relevant 
in the changing economic environment. Banking sector has 
become highly competitive today. Upgradation of profession-
al knowledge and introduction of new initiatives in Urban 
Cooperative Banks are very important in order to deal with 
the growing competition. Banks need to come out with bet-
ter ideas and solutions to empower themselves.

RUDRE GOWDA
Director,  

The Karnataka State Urban 
Co-operative Banks’ Federation Ltd
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KARNATAKA RANKS
SECOND IN URBAN

CO-OP BANKS 

All urban cooperative banks 
are doing well in Karnataka. 

However, there is a room for further 
improvement in the banking business. 

When compared to Maharashtra, 
Karnataka needs to face-lift its 

operations.

Karnataka holds number two position in 
urban co-operative banks after Maharashtra, 

which ranks number one. Gujarat ranks num-
ber three while Maharashtra has around over 
500 banks operating, Karnataka has 266 banks 
and over 1,000 branches and Gujarat has 226 
banks and more than 926 branches in their 

states respectively.

M I GANAGI
Chief General Manager,  

NABARD, Bangalore

PROVIDING 
DOCUMENT  
SOLUTIONS

Banking sector is heavily dependent 
on documents solutions and we do 

have different sets of documents like 
tailor documents, transit documents 

and load rated documents, audit 
documents and cheques

A few years ago around 4.82 crores of govern-
ment documents were gutted after fire broke 
out in Maharashtra Mantralaya. Unfortunate-
ly the Government did not have any backup 
of that data. A study shows that 60 per cent 
of employee’s time spent in working with 
documents management. Cannon has pan 

India presence in 10 locations and 200 partner 
locations, backed by partners.

YUNUS KHAN
National Business Manager,  

Canon India
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SESSION 
Urban cooperative banking and Financial Inclusion  

through modern technologies

PEOPLE TRUST CO-OP BANKS

We started our operations by getting into the 
recharge business in purely B2B segment. 

We have over three lakh touch points across 
India who offer us services

Co-operative banks are being there in the rural clusters in 
a big way and they are being trusted by people. However, 
when it comes to services, what I personally feel amongst the 
Co-operative banks is to invest in technology. Technology 
can transform Co-operative banks in an unprecedented way.

BIJU GANGADHARAN
Vice President (Sales), 

My Mobile Payment Limited
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BFSI VULNERABLE TO 
CYBER ATTACKS

According to the cyber crime report of 2014-
15, losses of Rs 26,000 crores were reported in 
Indian banks. On an average, around Rs 70 
crore of loss is being reported in the banking 

domain due to cyber security

Maximum cyber attacks on websites happen because 
of human error. BFSI sector suffers largest number of 
cyber attacks i.e. around 58% because of involvement of 
money. Around three lakh cyber attacks were registered 
in 2015. Banks generally face attacks like phishing attack, 
key loger (online banking). Technology provides speed, 
accuracy, accessibility and scalability. 

JYOTISH WERULKAR
Country Manager-Enterprise & BFSI, 

QucikHeal Technologies Ltd
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REDHAT OFFERS 
AFFORDABLE 
PLATFORM

Most of the organisations do use 
Redhat Linux because it’s a de 

facto data centre environment. It’s 
been our f lagship product for the 

last 12 years

We are no longer known as a Linux company, 
we are now providing a lot of other things. 
We work with your applications, providing 
affordable platform for your applications, 
making infrastructure more commoditize, 

available and usable with our virtual IT solu-
tions and talking about Cloud.

PALASHENDU 
BHATTACHARYA

Business Unit Head, Middleware, 
SAARC Region, Redhat

NIC TO REVIVE  
CO-OP BANKS

National Informatics Centre (NIC) 
is rendering technical services 

to nearly 650 districts across the 
country including Central and state 
government departments to improve 

their efficiencies

There are around one lakh primary agricul-
tural cooperatives societies which are doing 

credit and non-credit business. Unfortunately, 
even after 67 years of freedom, 20 per cent 
of the villages do not have any branches of 
nationalised banks. That results in immense 

difficulties to villagers living in those villages 
where there’s no bank. NIC has computerised 

87 land development banks in Punjab.

IPS SETHI
Senior Director,  

National Informatics Centre
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TECHNOLOGY CAN’T SOLVE 
ALL PROBLEMS

Our National Co-operative Bank is 
equivalent to Bank of America. Every 

other product that is introduced by Bank of 
America can be introduced by the National 

Cooperative Bank also

It is necessary that the Co-operative banks should introduce 
Core Banking Solution and all other important products like 
ATM, mobile banking, internet banking, and money transfer 
systems. If you don’t introduce these products and increase 
your profits, there is no worth of introducing CBS. 

K S SHYAM PRASAD
Retired DGM (IT),

Canara Bank
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NEED TO  
BECOME TECH SAVVY

Entire Co-operative banking sector is 
facing this challenge. The NPCI has 
enabled over 540 out of around 2,000 

cooperative banks till date

My suggestion to the Co-peratives is that don’t work 
in silos. Work together if you aspire to grow. If you 
have over 200 cooperatives under one platform, please 
float one proposal that will give you a very competitive 
bidding from your technological vendors. NPCI’s utmost 
concern is to cover entire 2,000 cooperatives banks.

V RATNAKAR
 Associate Vice President, 

National Payments Corporation 
of India (NPCI)
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Strengthening Cooperative Banking through Technology: 

Opportunities & Challenges



February 2016, 
Bengaluru, Karnataka

BFSI    bfsi.eletsonline.com    APRIL 2016 APRIL 2016    bfsi.eletsonline.com    BFSI52/ /53

JYOTI MOHAN
Deputy General Manager

IDBI Bank, Bangalore

DR SIDDHANTHI
Ex-Director

Regional Institute for Co-operative 
Management

NEED ROBUST CBS

Whatever services we have rendered 
through CBS, net banking and hot-
to-host, CTS or NPCI, basic criteria 
for this is to have a very robust core 

banking solution

We are also going to launch Forex services 
where the customers will be sending inward 

and outward remittances as well as dis-
counts. All the trade finance activities can 
be routed up through our bank. Once we 

are able to take up the technology platform 
which passes the basic criteria we can take it 

to the higher level. 

RAHUL TAPSAY
Assistant General Manager

IDBI Bank

`

`
` ht

tp
://

bf
si

.e
le

ts
on

lin
e.

co
m

/ra
hu

lta
ps

ay
/



KCS 2016
EVENT REPORT

BFSI    bfsi.eletsonline.com    APRIL 2016 APRIL 2016    bfsi.eletsonline.com    BFSI54/ /PB

EVERY CO-OP BANK 
SHOULD HAVE CBS

There is a huge gap between the 
Co-operative, private and public sector 

banks. We still do not have a scenario where 
100 per cent of people have bank accounts. 

That itself is a challenge

The reach which this cooperative bank has is something 
which our private banks lack. That is an advantage for 
the cooperative banks where they can go to the remote 
parts and can open bank accounts for every citizen 
left out. Government has come out with schemes like 
Pradhan Mantri Jan Dhan Yojna, where every household 
should have a bank account.

SAZZID SHAIKH
Chief Manager, Mobile Banking, 

ICICI Bank

KN GOVINDARAJU
President, 

Vyashaya Cooperative Bank
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MOHAN RAJ MEGHAWAT
Professional Director, 

Bharathiya Sahakara Bank
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SMART CITIES IN THE ERA OF DIGITAL INDIA
CONFERENCE | AWARDS | EXPO



Special Interview
NAVEEN SURYA
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ITZ Cash is claimed to be one of 
the largest players in the online 
money transfer business and 
recognised by National Payments 
Corporation of India (NPCI) for 
its initiatives. Managing Director, 
ITZ Cash, Naveen Surya sees 
immense opportunity in payment 
segment. Surya, in an interaction 
with Poulami Chakraborty of 
Elets News Network (ENN), talks 
about his strategies to expand 
business in India

Huge opportunities 
LIE IN PAYMENT 
SEGMENT 

56/BFSI | bfsi.eletsonline.com | APRIL 2016
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We pioneered the concept of multi-
purpose prepaid wallet payment 
which can not only collect money for 
Dish TV payments but also can be 
used for utility and travel settlements

ITZ Cash came into being in the year 2007. How 
has been the decade long journey?
In this phase of around nine years, our journey has been 
full of excitement. Being in the BFSI sector itself is a privi-
lege to witness plenty of new developments every single 
day. Payments can be simply compared to an unexplored 
ocean being such a large industry and consumer payment 
market value is as huge as 2 trillion US Dollars and the 
electronic part of this entire system is approximately 1.04 
per cent. Even today, approximately 97-98 per cent of the 
entire payment system still happens in physical cash. Thus, 
the opportunity area in payment segment is huge and still 
there are so many market sectors like grocery, cabs and 
chemists among others where there is involvement of cash 
payment-consciously or unconsciously.

The problem lies in the fact that people like us who 
provide access to electronic payments are represented by 
less than 10 per cent in the entire country. However, the 
interesting fact lies in the fact that the spending propensity 
of the market is increasing rapidly and having stiff competi-
tion with China; thus the 2 trillion USD market is expected 
to go up to 8 trillion USD. Hence, in the past few years, we 
have emerged as the leader in digital payments, largely for 
the middle class people who are not having access to debit 
or credit cards. So these lots use our products to make 
payments for a variety of purposes like- DTH recharge, 
utility bill payments, purchase of train tickets and mobile 
recharge. Besides, the RBI has recently allowed wallet 
brands for money transfer business, which is precisely how 
one transfers money from online wallets to bank accounts. 
There are large numbers of immigrant people in the coun-
try who do not work in a fixed place, not having permanent 
address and keep moving. Hence, availing banking ser-
vices becomes difficult for them, however, back home their 
dependents have bank accounts and mobile wallet comes 
to use here. ITZ Cash is one of the largest players in the 
online money transfer business and has been recognised 
by the NPCI for our initiatives.

What has been the role of ITZ Cash role in the 
e-commerce growth?
The e-Commerce industry can be broadly categorised in 
three segments— travel, utility and e-tailing. E-Commerce 
in travel has grown significantly in the past few years. When 
we tried roping in with IRCTC, they were already accepting 
debit/credit cards. We entered and expanded the market 
to approx 12 per cent, even to people who do not use any 
debit/ credit cards, thus empowering and enabling a new 
set of customers.

Again we are also the largest player in the utility pay-
ments and recharge sector with largest found usage for 
paying electricity bill, DTH recharge, and mobile bill pay-
ments and recharge in Delhi, Mumbai and other cities. 

E-tailing sector, in fact is growing very rapidly in the last 
few years. And the sector is focusing on top 10 per cent of 
the customers who are very active on it, with a steady and 
rising competition with varied customer requirements. Our 
first initiative with an e-tailing site is with Flipkart, through 
a co-brand store, facilitating same benefits, but here, we 
market the products to our customers. Thus, we do end-
to-end operation, starting from acquiring customers, pro-
cessing request, collecting payments and if required we do 
provide delivery of products. Similarly, we recently started 
working with Uber, penetrating two cities as of now, Nagpur 
and Chandigarh.

When ITZ Cash forayed into digital payments, 
one of its most initial moves was to associate 
with DTH services, with Dish TV. Kindly elaborate 
the idea behind the move?
There was no concrete idea behind the move. During that 
time, Dish TV was the first company to introduce satellite 
based services in the market and the reason was very 
clear that they wanted to introduce distribution of content 
industry out of the unorganised market into the organised 
market. Out of the same process, it’s been observed that 
the government has also benefitted- as the local cable 
operators leaves no scope to track or validate the number 
of households he is supplying the cable network services 

v 2 trillion USD Consumer  
payment market

v Poised to touch 8 trillion USD
v e-payments amount to a 

meagre 1.04 per cent
v ITZ Cash's first initiative with 

an e-tailing site is with Flipkart
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and the entire revenue can be termed as ‘Black Cash’.
Dish TV here channelised and routed a huge amount of 

revenue to the government besides organising a content 
market. The moment the revenue from the DTH market is 
collected by a company, automatically all text-compliance 
happens. They thus took it to revolutionise the whole 
market and converted it to organised market from unor-
ganised sector of operation, thus, emerging as one of the 
biggest players in the market.

The challenge for them has been that while, they deliver 
content through technology, who will go and collect the 
money from users every month. They here wanted to keep 
a transparent process of collecting moments, unlike what 
happens with local vendors, who have vested interest of 
keeping a percentage for themselves every month. With our 
experience in payment services for 15 years, they asked 
us to design a product where telecom service revenues 
can be collected and channelised on a pre-paid basis. So 
we designed the whole concept on a prepaid model and a 
later can walk into any retail outlet to collect a coupon, as it 

used to be in the initial days.
Thus, we had the opportunity to 

create a digital product, where people 
can store money and pay, a distribu-
tion point where people can load their 
money. Hence, we pioneered the con-
cept of multi-purpose prepaid wallet 
payment which can not only collect 
money for Dish TV payments but also 
can be used for other utility and travel 
settlements.

Currently, ITZ Cash has a 
significant share for online 
travel booking, especially with 
IRCTC. How do you propose to 
reach to more and more people?
This is a continuous process for the 
entire economy and the government 
for the next 10-15 years and all the 
banks and their solutions like debit 
and credit cards hardly penetrate 3 to 

4 per cent of the entire economy. For example, we keep 
comparing ourselves to China for any particular reason 
when it comes to compare growth. China is also one of the 
largest users of physical cash and has moved ahead a lot 
at present; thus, this three per cent penetration of digital 
payment in the economy has to move ahead to at least 5 to 
7 percent in the next 3 to 4 years.  

To maximize our reach among people we adopt a few 
models. Firstly, we expand our geographical presence 
by expanding in each and every region of the country. 
Secondly, we involve more and more business centers of 
ITZ CASH in the Tier II cities to involve more and more 
customers with our product line. Thirdly, we increase our 
product line besides being an online wallet company like 
remittances, money transfer, utility payments etc. 

What have been the key roadblocks for ITZ Cash 
expansion in Tier II or tier III cities?
Technology infrastructure was major road block that we 
faced when we started our journey in this sector spe-
cifically in Tier II or Tier III cities, besides the connectivity 
issue that is constantly evolving with time. Secondly, the 
education of people on money handling through some 
online wallet appeared as a major hurdle to overcome 
for us. They would not have felt it safe to operate through 
some online channel regarding payment of their utility bills 
and other services. It was a major challenge that we faced 
to win over their trust and confidence on online payment 
system over physical presence.

Thirdly, the biggest hurdle is our fight to establish that 
cashless payment and purchase is more and more reliable 
than physical cash usage.     

Around 97-98 per cent of the entire 
payment system still happens 
in physical cash. There is sea of 
opportunities in payment segment
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FINANCIAL  
INCLUSION &

PAYMENT SYSTEMS
Moving Beyond Bank Accounts

3rd

In a bid to bring a battery of stakeholders from several  
different fields at one platform to deliberate their views  

upon Jan Dhan Yojana, Aadhaar and Mobile (JAM),  
Financial Inclusion and latest technological interventions,  

Elets Technomedia organised 3rd annual Financial  
Inclusion and Payment Systems (FIPS) summit on  

December 03, 2015, at New Delhi. Here are the key  
excerpts of what went through

FIPS 2015
EVENT REPORT

03rd December, New Delhi
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EMPOWERING 
CITIZENS

TECH CHANGING 
FAST

INAUGURAL SESSION 
Revolutionising Financial Inclusion through  

Jan Dhan, Aadhaar & Mobile

Aadhaar is a transformation from ‘No ID’ 
to ‘Online ID’. We have enabled citizens 
to download their Aadhaar cards from our 
website, get a printout and use it in case they 
haven’t received their cards. The id which is 
authentic and applicable across the country 
will help reduce the case of forgery in banking 
system also

Aadhaar card is at the centre of the scheme of 
JAM (Jan Dhan, Aadhaar and Mobile). Because 
on one-hand, it is driving financial inclusion 
through Jan Dhan scheme and on another, it 
is leveraging technological advancements for 
public administration.

Main vision behind 
introducing Aadhaar card 
was to empower citizens of 
India with a unique ID on 
digital platform that can 

be authenticated anytime, 
anywhere

Aadhaar is driving Financial 
Inclusion (FI) through Jan 
Dhan Yojana scheme and 
leveraging technological 
advancements for public 

administration. Innovations 
like JAM will put us ahead on 

the path of FI

DR AJAY BHUSHAN 
PANDEY

DR VINAY 
SAHASRABUDDHE

Director General, UIDAI,  
Government of India

Director General,  
Rambhau Mhalgi Prabodhini,
National Vice President, BJP

http://bfsi.eletsonline.com/drajaybhushanpandey/ http://bfsi.eletsonline.com/drvinaysahasrabuddhe/
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‘AAP KA BHALA, SAB KI BHALAI’

Within three months of inception, we have 
spread across 27 states, having 583 bank 

branches and 2,022 service centres. The bank 
has reached to 79 lakh customers with Rs 3,900 

crores as deposit

CHANDRA SHEKHAR GHOSH
Managing Director & CEO, Bandhan Bank

Our slogan is — ‘Aap ka Bhala, Sab Ki Bhalai’ that implies if 
you open an account in Bandhan Bank, we will provide you 
with all the benefits and secure your money. Importantly, 
your money will be utilised to eliminate poverty from the 
country. We have also the provision of credit services. 76 

lakh out of 79 lakh people are availing credit services.

wwwwwwww

EQUAL OPPORTUNITY TO EVERYBODY

Growth is a universal aspect that will continue  
even in terms of economy. Inclusive growth means 

providing equal opportunity to everybody.

KV BRAHMAJI RAO
Executive Director, Punjab National Bank

In the last 12 to 15 years, we have seen massive financial 
reforms in the country. Financial inclusion is something 
which had been thought upon from the very beginning, 
that’s why the banks have expanded their branches to 

increase penetration in India.

http://bfsi.eletsonline.com/chandrashekharghosh/

http://bfsi.eletsonline.com/kvbrahmajirao/
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AWARENESS PLAYS 
A VITAL ROLE

INNOVATIONS 
BRING CHALLENGES 

SESSION 
Innovative Payment Systems 

In Modern Banking & 
Financial Services Scenario

Bankers are not just the machines. Their heart 
is also connected with their customers. Having 
the smart cards and other technologies in the 
banking sector has become a matter of ease for 
the customers. Awareness among the masses 
plays a vital role to reduce forgery cases.

Younger generation is more open to face risks 
involved in the payment systems. Innovations 
do bring different kind of challenges but at the 
same time they have brought convenience for 
the users too.

Aadhaar has empowered 
India by providing an 

identity to each and every 
person. It has played a 

phenomenal role in financial 
inclusion over the last few 

years

Security is the most 
important aspect which 

should not be ignored by the 
stakeholders concerned. And 

this is what has to happen 
together to take things 

forward 

RAKESH SETHI PUSHPINDER SINGH
Executive Director,  
Union Bank of India Head Financial Inclusion & New 

Business, National Payments 
Corporation of India (NPCI)

http://bfsi.eletsonline.com/rakeshsethi/ http://bfsi.eletsonline.com/pushpindersingh/
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PRIVACY AND SECURITY IMPORTANT

Mobile banking is one of the core innovation 
strategies of HDFC Bank. The bank firmly 

believes that user experience is an ultimate thing

RAJNISH KHARE
Head - Digital Transformation and Mobility 

Banking, HDFC Bank

HDFC Bank has unveiled a campaign “Bank aap ki 
muthhi me” on the mobile platform to cater to the 

needs of our customers. The most important thing to 
worry about mobile is people are not well aware of 

the security options. Privacy and security, if combined 
with user experience can move the customer’s and the 

bank’s goal forward.

wwwwwwww

MOBILE IS THE FUTURE OF BANKING

It is projected that this year close to 22 billion 
transactions will move to eCommerce space. The 
share of mobile will be around 25 to 30 per cent

DEEPAK SHARMA
Executive Vice President & Head - Digital Initiatives, 

Kotak Mahindra Bank

The term m-commerce has come from two words— mobil-
ity and eCommerce. As a country, today we do close to 92 
lakh crore of cashless transactions per annum. Out of that, 
one lakh crore of transactions (around 0.5 per cent) happen 
through mobile platform, which is a very minute percent-

age of total cashless transactions. 

http://bfsi.eletsonline.com/rajnishkhare/

http://bfsi.eletsonline.com/deepaksharma/
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CASH DIGITAL 
DIVIDE EXISTS 

TECHNOLOGY, 
TRUST A MUST 

Globally, a lot of activities are taking place but 
right now in India we have Aadhaar, we have 
the RuPay card, but a mobile card is missing. 
Can we introduce a mobile card system? There 
are 50 million families in India who don’t have 
mobile phones.

We worked on a project where a simple SMS 
can translate a transaction and can enable a 
user, who is probably do not know how to use 
a phone, to do transactions. So we built up a 
project around this. We have served around 
180 million customers across India. Everyday 
we do around a million transactions on SMS-
based platform. 

For the last two years, 
we have been working 

on a solution on how to 
democratise the digital 

money. The key thing is to 
empower rural India

Everybody has a unique 
business model. Our 

customers just use a SMS to 
do their transactions. Services 

have to be technologically 
and innovatively presented to 

the customers

ASHUTOSH PANDE VIMAL DHAR
Founder and Chief  

Innovation Officer, PaySe
Vice President,  

My Mobile Payments Limited

http://bfsi.eletsonline.com/ashutoshpande/ http://bfsi.eletsonline.com/vimaldhar/
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HIGH SPEED INTERNET NEEDED

Today, almost everybody has got a mobile 
phone. The question is how you can reach 
millions of people living in rural parts and 

bring them onboard to BFSI segment

MOHAN CHANDRASEKARAN
Founder and CEO,  

AdStringo Software Pvt Limited

How I can give a loan guarantee in a rural area within 
30 minutes where there is no bank branch? For this we 
have created an actual digital channel where a customer 
can ask for a loan which he gets in less than 30 minutes. 
This is what we have done for L&T and we have moved 

from 14 physical branches to 2,500 digital ones.

wwwwwwww

INNOVATIONS DRIVING INDIA

We operate in over 200 countries, having a network 
of 10,800 Financial Institutions. We witness over 27 
million high and low value payments, security and 

treasury transactions on peak days

SAQIB SHEIKH
COO, Swift India

Swift is neither a bank nor a financial institution or an 
insurance company. It’s a banking cooperative and a non- 

profit organisation that operates globally and every bank in 
the world, if you are transferring overseas, you are mem-
ber, you are an owner of the Swift. In 2014, we had more 

than five billion transactions over the net in terms of value.

http://bfsi.eletsonline.com/mohanchandrasekaran/

http://bfsi.eletsonline.com/saqibsheikh/
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PAYMENT SYSTEM 
EVOLVED A LOT

SECURING DATA

PRESENTATION 
Enabling A Safe Financial 

Ecosystem Through Cyber Security

Payment system has evolved in India in the 
last 15 years which has seen a tremendous 
growth. Creation of the National Payments 
Corporation of India was an important devel-
opment. RBI’s vision document of 2012-15 out-
lines how one should move forward. There are 
two things, the existing system which fits for 
the current purposes what we are doing. And 
secondly a few things need to be considered.

India is a very huge country with massive num-
ber of projects. Providing security to such whop-
ping transactions was a big challenge. With 
the advent of technology, more and more data 
is being generated everyday at different places 
globally. There is a strong need of preventing 
the data. A lot of securities are there to do so. 

The string that attaches 
customers with the banking 

system is the trust factor 
which comes from the safety 
and the security. And second 

is the ease factor

We are proudly associated 
with banking institutions in 
India since 2012 when RTGS 
project came into being in the 

country. We provided data 
integrity, non replication and 

confidentiality

B K DAS
RUCHIN KUMARGeneral Manager, State Bank of India

Security Evangelist -  
India & SAARC, Gemalto

http://bfsi.eletsonline.com/bkdas/ http://bfsi.eletsonline.com/ruchinkumar/
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SESSION LEADER’S CONCLAVE 
Challenges In Expanding Financial Inclusion For India’s Inclusive Growth

TRANSPARENCY NEEDED

Technology does not understand whether it is 
serving to poor or rich. Digital platform enables 

banks to reach their clients more efficiently. 
With the branchless banking, cost of providing 

financial services has gone down

K P SAHA
Managing Director, Senrysa Technologies

By using branchless banking platform, a bank is able to 
increase number of services provided to its customers. 
It can also be used as a new channel to deliver financial 
services to the existing customers too. We are trying to 
innovate within the platform and have come up with 

agent based banking.

wwwwwwww

FARMERS NEED CREDIT

Most of the rural areas depend on agriculture. 85 
per cent of farming is done by small and marginal 

farmers and their income is excruciatingly low 
because of which they could not save money

J K THAKAR
General Manager, Outreach, State Bank of India

A majority of the farmers have got bank loans from the 
cooperative banks. They are in dire need of credit. So when 

we have to tackle the financial inclusion we have to take 
care of our farmers. That is why the Jan Dhan scheme was 
unveiled. Now due to advancement of technology all the 
banking facilities like funds transfer, IMPS, are already 

available to them.

http://bfsi.eletsonline.com/kpsaha/

http://bfsi.eletsonline.com/jkthakar/
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PMJDY 
ATTRACTS MASS

AWARENESS ON 
RUPAY A MUST

PMJDY was made attractive because of two-
three factors like Rs one lakh insurance, five 
thousand overdraft and Rs 30,000 life insur-
ance cover. When we talk about challenges of 
financial inclusion basically is how to run these 
accounts? Because we have opened so many 
accounts and that too the zero balance ones. 
To make them active, people will need to do 
transactions.

There is an urgent need of making people to 
use RuPay cards because, unless you use that 
card you can’t avail the benefit of Rs 1 lakh. 
It has to be used in every 90 days. We have 
opened 90 crore accounts in India and out of 
that not even one crore accounts are eligible 
for Rupay. 

The entire concept of 
financial inclusion is going 
around important aspects 
like— Sabka Sath - Sabka 
Vikas, Jan Dhan Se Jan 

Suraksha

Financial Inclusion is not 
a one-time effort rather it 
is a lifelong journey. The 

Government has rolled out 
some brilliant schemes and 
it is our duty to make them 

successful

P C PANIGRAHI G B BHUYAN
General Manager, Financial Inclusion, 

Union Bank of India General Manager, Financial Inclusion, 
Bank of Baroda

http://bfsi.eletsonline.com/pcpanigrahi/ http://bfsi.eletsonline.com/gbbhuyan/
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DEVELOPMENT THROUGH SAVINGS

Financial development of India will only 
happen through savings. Opening an account 

for savings is a path to save money then 
finally investment is required for the financial 

development

RAJEEV GARG
Deputy General Manager & Regional Head North, 

Bombay Stock Exchange Limited

We need to change the perception of stock exchange 
and provide products which are risk free for customers. 
Our focus is on providing more and more products on 
a revolutionary space which can be eye-catchers. Some 
special purpose enhancements and instruments need to 

be created which is missing since long.

wwwwwwww

AWARENESS ON BANKING A MUST

People in rural parts do not have enough knowledge 
on availing banking services because of certain factors. 

They rely on others to get their transactions done

DHIRENDRA KUMAR
Deputy General Manager 

Financial Inclusion, IDBI Bank

We conduct a lot of awareness programmes to help people to 
understand banking services, products and procedures. If they 

are able to understand the benefits provided to them, they 
can contribute in developing the villages and ultimately the 
country. We suggested other banks to collect fund and make 

educational films on financial services to sensitise people.

http://bfsi.eletsonline.com/dhirendrakumar/

http://bfsi.eletsonline.com/rajeevgarg/
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NEED TO DEVELOP 
SAVINGS HABIT

SERVING THE 
POOR

SESSION 
Information Technology for BFSI Sector:  
Innovations & Initiatives

We have been talking about how Jan Dhan, 
Aadhaar and Mobile (JAM) trinity and PMJDY 
have been accelerating financial inclusion over 
the last three and a half years. There have 
been around 19 crore accounts that have been 
opened. However almost 30-35 per cent of 
accounts are zero balance ones.

Cooperative structure is 110 years old. State 
cooperative banks are having 1,000 branches 
and 372 district cooperative banks have over 
13,000 branches. NIC’s endeavour is to lever-
age IT to enhance effectiveness of cooperative 
banks, to help the rural masses by providing 

financial assistance and facilitate easy monitor-
ing of fund and disbursement.

If the masses can be educated 
about the benefits of banking 

and financial system, there 
is a potential of developing a 

habit of savings

Two thirds of our population 
that lives in rural areas and 

cooperatives play a very crucial 
role in the development of the 
country. NIC strives to serve 

the poorest of the poor

PUNEET CHOPRA IPS SETHI
Associate Director, Microsave Senior Technical Director, National 

Informatics Centre (NIC)

http://bfsi.eletsonline.com/puneetchopra/ http://bfsi.eletsonline.com/ipssethi/
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RRBS HOLD IMPORTANCE 

RRBs have become an important chain in 
the entire banking system. The Government 

allowed RRBs to shift the non-viable banks to 
viable places and also to finance non-core areas

KOLLEGAL V RAGHAVENDRA
Chairman, Narmada Jhabua Gramin Bank

Gramin Bank came into existence in 1975. But for a 
long time, the experience of having a Regional Rural 

Bank (RRB) did not bear fruits. Till 1995, the existence 
of RRBs itself was at stake. Because the business model 

prescribed to them was not a good one. Competition has 
been a big eye-opener for any industry.

wwwwwwww

BANKS NEED NEW INNOVATIONS

Technology is changing at a rapid pace and has 
brought challenges for banking industry to  
adapt them efficiently. There is an urgent  

need of every bank to seek new innovations  
to be in the competition

K K TANEJA
Field General Manager, Central Bank of India

Central Bank of India bank is working for the past 104 
years and we know what our customers want, what are 
their preferences. Besides, customer loyalty is changing 

very fast. A customer tends to change the bank considering 
the benefits being provided by a particular bank. These are 

also reducing the profitability of the banks.

http://bfsi.eletsonline.com/kktaneja/

http://bfsi.eletsonline.com/kollegalvraghavendra/
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INNOVATIONS AND INITIATIVES

The whole story is about innovations 
and initiatives

RATNAKAR JAUHARI
CEO, eGovernance Authority, Information 

technology, Electronics and Communications 
Department, Government of Andhra Pradesh

One product is about cashless payment system where we 
are taking one district on a pilot project basis. Experts 
from varied fields are ready to come in that sector to 

incorporate many beneficiary schemes like PDS, scholar-
ships, school grants, all the payments for the NREGA. 

All these things are linked to NPCI and Aadhaar.

wwwwwwww

Senior officials and dignitaries share a dias with K Shivaji, CMD, Small Industries Development Bank of 
India (SIDBI) at an award ceremony at FIPS Summit.

http://bfsi.eletsonline.com/ratnakarjauhari/
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Now that Financial Inclusion (FI) has attained the 
benchmark set for its success, what’s the next 
big thing for FI? What kind of efforts are needed 
to bring unbanked mass under FI fold?
Broadly speaking, financial inclusion is an initiative 
by the Government of India to enable delivery of 
banking and financial services like Insurance, pen-
sion, Remittance and Mutual Funds among others 
at an affordable cost to the vast sectors of vulner-
able and low income group. Initially, the idea behind 
the financial inclusion in banking was to enroll the 
unbanked mass in banking account to keep a track 
of the unbanked population and the money they are 
holding. As a matter of fact the idea worked really 

The financial inclusion programme of Government of India has worked really well and succeeded by 
reaching to the last mile. P C Panigrahi, GM FI, Union Bank of India believes that financial services 
and products should address needs of the have-nots and should be within their reach. Poulami 
Chakraborty of Elets News Network (ENN) during an interaction with Panigrahi tries to find out 
what efforts need to be taken to financially empower poor masses

Shifting people from 
POVERTY TO PROSPERITY

well and has succeeded surely by reaching to the 
last mile. Hence, this has become a subject of shift-
ing people from poverty to prosperity. Being a long 
term strategy, the focus has now shifted from access 
to usage of accounts provided.

Thus, it didn’t end with opening of new accounts and 
providing the access to the unbanked mass. The challenge 
is to make these accounts usable to them, with proper 
knowledge of the same. The usage of financial services 
and products should address the needs of the poor and 
should be well within their reach. Earlier with a basic aim to 
cover as many villages, there was little emphasis on qual-
ity of service, including-financial literacy, credit counseling 
and insurance, pension. The concept of PMJDY was a 
game-changer in covering 100 per cent households of the 
economy with attractive features like, Accident Insurance 
of Rs 1 lakh, provision of Rupay card for transaction and 
overdraft facility of `5,000.

It worked prominently because instead of the individu-
als, households were targeted and SLBCs and State gov-
ernments were brought together to work with a common 
objective. In fact the target set for PMJDY with a total of 7.5 
crores of accounts had an overdrive effect on the banking 
industry with over 20 crores of new accounts opened in the 
current date, with a cash deposit of over Rs 27,000 crores 
brought into formal banking channel. 

What have been the major in way towards 
implementation of PMJDY across the country?
Despite there has been a scope for expansion of 
the Indian Banking sector, the challenges involved 
in PMJDY became formidable. The challenge was 
largely to make people transact their accounts, so 
that they are in fact brought to formal channel of 
banking besides availing banking and financial ser-
vices at an affordable cost.
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It worked prominently because 
instead of individuals, households 
were targeted. In fact target set for 
PMJDY with a total of 7.5 crores of 
accounts had an overdrive effect on 
the banking industry 

Secondly, the targeted populace of PMJDY which 
belong to Tier II and III cities, do not frequently transact 
with these accounts. They need to be educated on the 
benefits of having an account with bank, why to save 
and borrow from banks and of course, repay back on 
time. This concept knowingly or unknowingly has broken 
the monopoly of rapacious money-lenders in tier II cities. 

What’s could be the next big thing in digital 
implementation in banking sector in the  
coming years?
The implementation of technology in banking sector has 
leveraged the facilities that can be availed by end-users 
a lot in the past few years. Today, banking facilities can 
be availed through internet, phone and apps, at one’s 
finger tips. Almost all banking facilities can be availed 
without visiting a branch near you, including payments 
and shopping through online wallets and payment apps.

The next big new in banking digitisation is about 
validating the existing available data to streamline 
all the accounts that have created the overdrive of 
PMJDY accounts. We have to strive hard to build 
robust infrastructure to support the tech upgrada-
tion happening across the country, besides making 
innovations in the same sector. Banks are expected 

to invest in technology, comprehensive MIS and be 
in collaboration with TPs and Mobile Network Opera-
tors and Business Correspondents (BCs) to develop 
hassle-free delivery models. Hence, leveraging 
technology is essential for efficient delivery of small 
value transaction in large volumes. The introduction of 
innovative technology like mobile banking and along 
with new age products suitable individually to various 
locations, transaction behaviors and above all and 
easiest access to people in its simplest use followed 
by expansion of BC outlets, banking outlets and ATMS 
and micro ATMs, which can only address the recent 
splurge of Jan Dhan Accounts.

What’s your take on introduction of payment 
and small finance banks?
It was a genuine and perfect step by the Government 
of India and RBI to introduce payments and small 
finance banks for success of Financial Inclusion, as it 
must be a business proposition for and involvement of 
all. The inherent aspect of introducing payments and 
small finance banks is to bring in more competition in 
furtherance of Financial Inclusion. The new banks will 
complement the existing system by transacting with the 
last mile. 

Both payments and Small Finance Banks are 
coming up in the economy to deepen financial inclu-
sion. Payment banks will complement universal banks; 
whereas small finance banks will be similar to the 
existing commercial leaders and will undertake basic 
banking activities of accepting deposits and lending 
to un-served and undeserved sections. International 
behavior of such types of banks exhibit that the pay-
ment banks will need to invest considerable amount 
to create and train Bank Mitr networks in rural centers 
and wait at least five years for the business to be 
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Concept of PMJDY was a game-
changer in covering 100% households 
with attractive features like, Accident 
Insurance of `1 lakh, provision of 
Rupay card for transaction and 
overdraft facility of `5,000

above break-even level. A strong network of last mile 
banking agents to serve the underpenetrated area and 
unserved populace will be formed.

What are the basic few challenges faced by the 
banking industry?
It is pertinent to discuss on the gaps and challenges 
of financial literacy and the resources necessary 
to accelerate the pace and spread of it. Thus, the 
prime objective before all concerned is to see that 

the overdrive of 20 crores of bank accounts are kept 
away from dormancy, i.e. to reduce the zero balance 
accounts and link and habituate the people to savings 
and credit facilities of the formal banking channels. 
The primary challenge that’s being faced after reach-
ing the benchmark for PMJDY is to educate crores of 
account holders to transact and keep the account and 

go for their individual economic upliftment while get-
ting various benefits of government schemes. There 
is a need for shift from access to banking to usage 
of banking at present and this itself is an imperative 
issue now.

To enable keeping all the accounts fully active the 
banks are to provide adequate number of BC outlets 
put in place robust and effective system of business 
correspondents and provide with interoperable micro 
ATMs and engage Bank Mitrs beside remunerating 
them adequately, so that issues like attrition and trust 
deficit are done away with. Operation of accounts at 
regular interval through Rupay Cards is the single point 
issue to get benefit of insurance claims. Thus, insurance 
of RuPay Cards and PINs, knowledge of using Rupay 
Cards and operational aspects need to be developed 
among the customers.    

CHALLENGES
l  Lack of awareness on financial literacy 

and resources necessary to accelerate 
the pace of financial inclusion. The prime 
objective is to see that the overdrive of 20 
crores of bank accounts are kept away from 
dormancy

l To educate crores of account holders to 
transact and keep the account and go for 
individual economic upliftment while getting 
various benefits of government schemes

l  The usage of financial services and 
products should address the needs of the 
poor and should be within their reach

l Targeted populace of PMJDY belong to 
Tier II and III cities, do not frequently 
transact with these accounts. They need to 
be educated on the benefits of having an 
account with bank, importance of savings 
and loans from banks

l Insurance of RuPay Cards and PINs 
knowledge of using cards and operational 
aspects needs to be developed.



Special Interview
SANJAY KRISHNA GOYAL

76/BFSI | bfsi.eletsonline.com | JANUARY - MARCH 2016

ACL Mobile is a leading provider of 
enterprise mobile messaging, mobile 
payments and free mobile internet to 

enterprises in India. For over one and 
a half decade, ACL has served over 

1,000 enterprises across industries like 
banking, finance, insurance, internet, 

e-commerce, retail, media, entertainment 
and government. Founder and CEO, 

ACL Mobile, Sanjay Krishna Goyal 
shares key strategies of expanding 

company’s presence in India with 
Vishwas Dass of Elets News 

Network (ENN)

Enterprise SMS Sector  
Growing at 30 PC

Kindly give us an overview of ACL Mobile and 
enterprise messaging industry in India?
ACL Mobile is around 16 year old technology company 
and we pioneered the messaging in enterprise space way 
back in 2003. The first ever SMS was sent by ICICI Bank 
to a mobile phone with the help of ACL Mobile. Since then, 
we have been working with enterprises and telecom net-
works in India and created a robust messaging platform. 
Around 20 per cent of the total SMS messages received 
on mobile phones from businesses are being sent by ACL 
Mobile. Basically, ACL is an enterprise messaging ser-
vices and solutions company and which sends around 1.5 
billion messages every month, predominantly transaction-
based messages like banks, online companies, one time 
password (OTP), salary alerts and credit cards transaction 
alerts. 30 out of 40 top banks in India are currently using 
ACL services as a messaging provider. We have over 500 
enterprise customers globally and in the banking and 
financial services sector we are the largest messaging 
player in that space. 
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ACL is an enterprise messaging 
services and solutions company 
which sends around 1.5 billion 
messages every month, 
predominantly transaction- 
based messages

According to reports, 90% of BFSI players are 
largely dependent on your services. How would 
you explain this? Do you have any services for 
co-operative banks?
It’s indeed true, largely because we were the first player in 
this enterprise messaging sector. When we started the mes-
saging business, our first customers were from the banking 
domain and we were able to build our products and services 
which met the requirements of our customers. Besides, we 
had a lead start and we kept on doing a good job, we were 
able to capture the market. For example, for online space, 
which is also a large sector, we are not a leading player 
because of our focus in the banking sector. We understand 
the needs of the banking segment. So far, we have not 
shifted our focus to the co-operative banks because it’s a 
volume based business. Our main focus has been on the 
large banks both in private and government sector. 

Apart from banks, are you extending your 
services to the Government?
Absolutely yes. Our software is being used by Aadhaar, 
National Informatics Centre (NIC), DAVP (Directorate of 
Advertising and Visual Publicity) and C-DAC. We are striv-
ing to render best services to the government sector.

What is your take on the recently tabled Union 
budget?
From a technology and IT point of view, the budget was 
absolutely good. It supported innovations, start ups, tech-
nology and Digital India in a huge way. This government 
represents digital initiatives which can bring a massive 
change. However, there could have been better proposals 
on the taxation front. Finance Minister Arun Jaitely men-
tioned that they will reduce the corporate tax from 30 to 20 
per cent progressively. I think, there was no positive step 
in that direction. There are some micro issues which are 
affecting the industry. 

What is your opinion on the flagship schemes of 
Union Government like Pradhan Mantri Jan Dhan 
Yojana (PMJDY), Aadhaar, Digital India and Start 
Up India?
The way the incumbent government has taken up Aad-
haar is commendable mainly because government’s 
main thrust is to bring banking to the unbanked. It’s good 
that every person in this country is slated to have a bank 
account which implies enterprise messaging business will 
witness a massive boom. It’s a right step by the govern-
ment first to open accounts and then try to make them 
active through different ways. It takes time for people to 
observe government’s schemes. We have a very visionary 
Prime Minister. I am personally a very active investor in 
start ups because I think that’s the best way to encourage 

entrepreneurship in India. It’s good that the government is 
also participating in it and the major momentum will come 
from the private sector. I believe what the government is 
doing is more of a symbolic work and it would be interest-
ing to see how the government would be able to take it up. 
Funding of start ups is very crucial and subjective which 
is a challenge in front of the government. Interestingly, 
ACL was also a start up company and we managed to 

get some funding in 2001 and in those days it was virtu-
ally impossible for start ups in India to get funds. The only 
people who would do funding were either family or friends. 
The funding aspect of start ups is now fully taken care in 
India which itself is a big achievement. 

How do you see the opportunities in BFSI sector 
in India? Kindly share your expansion plans.
Banking domain is one of the largest growing sectors in 
India. The potential is enormously high because a lot of 
people have yet to open their bank accounts that implies 
that there would steep surge in enterprise messaging. 
There is a perception that SMS has become obsolete and 
a thing of past because of the technological innovations. 
Let me tell you that enterprise SMS industry in India is 
growing at the rate of 30 per cent annually which is 
humongous in terms of volumes and it will grow at this 
rate in the foreseeable future. There are two things which 
are fuelling this growth—banking and internet. Both the 
sector will continue to grow because of improving tech-
nology and awareness among the masses. It’s part of 
the telecommunications protocol. It’s universality is key 
to its success. As more people download apps or do 
e-commerce activity, more and more transactional SMSes 
would be sent to the customers. Growth of internet is fuel-
ling the growth of enterprise messaging industry.    

ACL MOBILE GROWTH
l Reached a milestone of 15 Billion messages annually
l Over 500 customers across industry
l Over 800 telecom partners worldwide
l Over 50 global aggregator partners
l Over 200 countries reach globally

ACL Mobile 
has over 500 

enterprise 
customers 

globally
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Worldline believes that it is numero-uno in online transaction globally and when 
it comes to point of sales (PoS), the company manages about one-third of PoS 
transactions in India. In a one-on-one interview with Poulami Chakraborty of Elets 
News Network (ENN), Managing Director, Worldline e-Payment Services (South Asia 
and Middle East), Deepak Chandani talks about some of his crucial strategies

Striving to Replace 
CASH WITH DIGITAL 
TRANSACTIONS

Kindly give us an overview on Worldline and its 
role in the payment system.
Worldline is rapidly expanding as a global player and the 
European leader in business and payments transactional 
services. We provide business enabling IT services and 
industry expertise to support our customers with top 
line growth through innovation and by enhancing their 
competitiveness.

Worldline used to be a company under AtoS till we 
spurn out and is currently listed in the European Exchange. 
Globally, Worldline is about 7,500 people with an annual 
turnover of 1.3 billion Euros; with our established presence 
in 17 countries. We are therefore a large global player 
based out of Europe with our focus on financial process-
ing, licensing of products, merchant services, payment 

terminals and internet payment gateways. We also work in 
e-mobility for ticketing systems for metros in railways and 
all over the world, except USA. We have been in Indian 
market for close to six years now and bought a company 
called Venture Infotech in August 2010. Over the last five 
years we have been focusing to build our brand in the 
country and today we are the leader in online payment 
business, issuance of cards, internet payment gateway 
transactions and we offer a host of whole new products 
and solutions including fraud and risk management solu-
tions. We provide a whole suite of our services to banks 
and also merchant besides big corporations across the 
world. With increasing digital transactions, challenges of 
dealing with frauds have also been gone up.

How would you like to comment upon the 
evolution of technological frontiers in the 
financial transactions?
Being in the e-Payment sector, Worldline extensively 
use technology in its products and services for custom-
ers. When we deal with payment transactions, it has 
transformed with time into physical cash to plastic money 
and the entire transaction happens in the digital space. 
With time, it has moved from internet to mobile transac-
tion, which is even more advanced as you can complete 
a transaction through a QR Code and do not need any 
card number. The second evolution of technology is less 
requirements of documents to do the transactions or open 
bank accounts. From two-factor authentication of transac-
tion which takes place through validation of One Time 
Password (OTP), the next level of online transaction lies 
on trusted authentication to ensure that transactions are 
secure. The trusted authentication enables us to identify 
the machine from which the transaction request is coming. 
Then there is evolution that happened in transaction pro-
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Worldline is about 7,500 
people with an annual 
turnover of 1.3 billion Euros 
and presence in 17 countries

cessing in a big way. Lastly, evolution also took place in 
fraud management with new technology, we can check on 
this online and real-time, which wasn’t there in the market 
even few years ago. In Europe, we launched a technology 
called Host Card Emulation and introduced it to all leading 
banks there. We are contemplating to launch it in India in 
the next six months wherein all essential card informa-
tion of yours is stored in your phone as a proxy system in 
the cloud. Thus, in each and every segment of payment 
systems, there is an evolution which has made significant 
contribution in the industry. Worldline is presently leading 
the space globally.

How effective is your presence in the public and 
private sectors in the Indian market? What are 
your plans to augment your penetration in India?
Presently, we are the numero-uno processors of online 
transactions across the world and in India and when it 
comes to point of sales (PoS), we manage about one-
third of PoS transactions in the country. We are the lead-
ers when it comes to acquiring as well as issuance of 
license for cards and payment instruments. We have also 
emerged successful in our loyalty program, while work-
ing with national brands like Bharat Petroleum, Indian Oil 
Corporation, Shell and offer them loyalty programs for their 
customers. We also work with All India Institute of Medi-
cal Sciences (AIIMS) and offer them prepaid programs so 
that students can avoid payment by cash and avail benefits 
from digital transactions. We are also working with several 
big ticket malls and smart cities like Lodha Pallava, while 
we make an effort to replace cash with digital transactions. 
Though we have been working in Indian market since the 
past six years, however, we feel that the Indian market is 
huge and opportunities are enormous. With the advent 
online market space like Flipkart, Amazon and the lot, we 
are also efficiently tapping the market and there are huge 
opportunities.

How does your solutions serve the telecom 
providers?
All major telecom service providers in India have their 

own mobile wallets. We as a service provider we provide 
them with the solutions for better acceptance of the 
wallets among the users. They look for more and more 
places where their wallets can be used. Worldline works 
with the telecom service providers to take their mobile 
wallets to newer places, wherein those products can 
be used to serve a variety of purposes like shopping or 
paying utility bills.

Brief us about market competition. How do you 
stay ahead of the stiff competition from your 
competitors? 
We don’t have any such market competitor as we are a 
service provider whose products are unique to themselves. 
Though there are companies which provide similar sort of 
services, but we as of now are the largest service provider 
globally. The approach that we follow is to work with all the 
payment schemes like Master, Visa and Rupay to under-
stand where they are driving payments. We work with our 
prime customers, banks to understand their move towards 
electronic payments and the trending technologies in the 

sector of operations. We work with large merchants to 
understand how electronic payments system affects their 
business and work with global teams to figure out the cur-
rent industry trends and update ourselves with the same 
on a regular basis. Taking all these inputs into account, we 
then devise strategies and product categories, improve-
ments and upgradation required for changing our business 
methods to keep at par with our competitors. We have our 
own in-house innovation teams who work closely to unveil 
new products, which we then test amongst limited set of 
customers to determine the products usefulness and hit 
factors in the market.

Did you face any roadblocks while operating in 
Indian market?
Not really, that we faced any kind of roadblocks while 
operating in the Indian market. There is a lot scope 
and opportunity to innovate in the Indian market. The 
government agencies too are closely involved to work 
in newer sectors of operation every day. Seeding of 
Aadhaar information with bank data has been one such 
key measure.    

SALIENT FEATURES
l Worldline leads in online payment busi-

ness, issuance of cards, internet payment 
gateway transactions and offer solutions 
like fraud and risk management

l The company works with all the payment 
schemes like Master, Visa and Rupay 
to understand where they are driving 
payments
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Blue Coat Systems with over 
two decades of presence in 
the global market caters to 

the demands of government 
as well as private sector. 

Managing Director, Blue Coat 
Systems India, Ambarish 

Deshpande talks about 
company’s USP in securing 

technology and cloud 
infrastructure. Excerpts from 

an interview with Poulami 
Chakraborty of Elets News 

Network (ENN)

Special Interview
AMBARISH DESHPANDE

Securing Technology and
Cloud Infrastructure
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Statistics say, three out of five top 
enterprises in the Indian market 
from various sectors are our 
customers presently

Blue Coat Systems is an international provider 
of software services and cloud data protection 
solution to its clientele. Kindly describe your 
presence in Indian Market. What are the various 
organisational sectors that Blue Coat Systems 
provide their solution to?
We are a premium cloud data protection solution pro-
vider with over two decades of existence in the global 
market. Our USP lies in securing technology and 
cloud infrastructure as more and more individuals and 
organisations started understanding the importance of 
virtual storage of information through cloud. As more 
organisations start storing their confidential data in 
the cloud (such as customer, employee information 
and intellectual property), hackers finds a way to gain 
access to this data. At Blue Coat, we primarily secure 
the systems and gateways from getting corrupted by any 
malware or suspicious items. With over twenty years of 
experience in this sector, we are currently among the 
top ten security companies with our core expertise in 
http and http’s security. We are in partnership with anti-
virus solution provider vendor like—McAfee, Symantec.  
At present we provide our services to primarily three sec-
tors— Government, BPO and IPO and Banking which 
are the sectors that possess huge confidential data and 
are susceptible to frequent attacks in the virtual world 
of internet and Cloud storage. While the banking and 
finance industry calls for compliance driven services, the 
government or PSU sector carries important information 
about public sector and the IT and ITES industry carries 
sensitive customer information.

What is the Unique Selling Proposition (USP) in 
convincing prospective clients for using your 
products and solutions over other superior 
competitors in the market? How do you cater to 
BFSI industry?
Blue Coat is an ace solution provider in enterprise 
security, providing on-premise, hybrid and cloud-based 
solutions for protecting web connectivity, combating 
advanced threats, and responding to security breaches. 
Being a global market leader in securing connection 
to the web, we count nearly 80 per cent of the Global 
Fortune 500 as our customers. Blue Coat has a long 
history of protecting organisations, their data and 
their employees and is the trusted brand to 15,000 
customers worldwide, including nearly 80 per cent of 
the Fortune Global 500. With a robust portfolio of intel-
lectual property anchored by more than 200 patents 
and the company continues to drive innovations that 
assure business continuity, agility, and governance. 
We are the only vendor to observe no delay at proxy-
check and protect all users through cloud gateway, 

even outside the premises. Blue Coat provides both 
encryption and tokenisation of sensitive data before 
it leaves an enterprise’s environment and heads to 
the cloud for processing and storage, ensuring only 
authorised individuals can see it in the clear. It does 
this while ensuring that cloud end-users maintain 
critical application functionality, including the ability 
to search and sort data, send emails, and generate 
reports using data that has been encrypted or tokenized.  
For the BFSI industry, we secure communication proce-
dure happening in the system, ensure prompt responses, 
cater with DCP protection with integrated partner solu-
tion, compliance monitoring and security analysis. Secu-
rity, compliance and governance are key factors in the 
Financial Services market. We are able to provide finan-
cial services customers with a comprehensive solution 
that protects sensitive data as part of their efforts to meet 
their unique compliance and governance regulations.

How would you describe the affinity towards 
Blue Coat Systems by the public sector 
(Union Government, Central PSUs, BFSIs and 
State Governments) and the private sector 
(especially Large Enterprises)? 

With our years of experience of operating success-
fully in this sector, we have felt the gradually growing 
affinity of the public and the private sector enterprises 
towards Blue Coat Systems. According to statistics, 
three out of five top enterprises in the Indian market, 
from various sectors are our customers presently. 
Many government offices and private offices do not 
support or facilitate usage of specific applications and 
social networking sites in the office for specific reasons. 
But, with our solutions, now it is possible to block specific 
activities like games etc. in social networking sites, which 
hampers work-hours. This system of granular blocking in 
social networking sites or certain websites ensures opti-
mum utilisation of these sites for professional purposes 
and developments.

Kindly throw some light on roadblocks, if any 
during the integration of products and solutions 
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of Blue Coat Systems? How effective is your 
investment protection to customers?
Mobile malware and particular ransom-ware make a lot of 
money for the bad guys and we will witness a significant 
boom in both the sectors in the coming years. A fresh target 
is mobile device- handheld phones and tablets. Criminals 
have already attacked much of the low hanging fruit and 
they are not just targeting individuals but also organisa-

tions who have not properly backed up their sensitive data- 
which may include images to source-codes to manuscripts. 
Another major challenge that we face is to integrate with 
root vendors and compete and integrate our solution with 
other existing market leaders like CISCO and Websense. 
At Blue Coat Systems, our products are unique among 
other existing players and hence, have a unique set of 
clients. Our customers see values in our products for 
the past 17 years. Among the several solutions that we 
provide, packet shapers and cache flow management are 
few key ones. In the past three years, we have acquired 
six companies including Normon Shark, Solera Networks. 
With time, we have gathered an increasing foothold ensur-
ing profitable RoI for customers. Though there is a trend of 
changing vendors but that does not happen with business 
correspondents.

What are the three typical demands from modern 
CIOs of Indian organisations either in Public or 
Private Sectors?
The Cloud Generation Gateway is an essential compo-
nent of The Blue Coat Security Platform which addresses 
evolving network, security and cloud requirements with 
five advanced solutions that work equally well across on-
premise and cloud-managed environments are advanced 
web and cloud security, encrypted traffic management, 
advanced threat protection, incident response and net-
work forensics, network performance and optimisation.

The biggest concern pertaining to this topic is the 
demand and expectation of accessing internet is severely 
high. There is a shift in trend in original expectation to new 
that allows rhetoric access to the internet. There is also 
demand from present days CIO for maneuverability to 
simple solutions. A demand for technology resources and 
overview from vendors is also the need of the hour.

Please give us an overview on the Government’s 
Digital India initiative. What is your strategy for 
the initiative?
At this point of time, when the Centre has announced 
such an important and huge revenue project, with an 
ambition of taking internet facility to the every nook 
and corner of the country as a free basic, it is essential 
that we strengthen our existing infrastructure, before 
developing any new one. It is crucial to develop internet 
bandwidth as an infrastructure, ensuring connectiv-
ity, security, Cloud with in-built security and securing 
information. That apart, it is also vital to strengthen 
GSTN networks and business correspondent mode 
to co-operate with system integrators and leveraging 
cloud infrastructure.    

Three out of five top enterprises in the 
Indian market, from various sectors are 
our customers. We are in partnership 
with antivirus solution provider vendor 
like—McAfee, Symantec
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and shall emerge as one of the most profound forums on the said theme.  
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